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CUSTOMER METRICS

Branded Postpaid Customers

A Branded postpaigincustomer additions were 1,(X¥Bn
the fourth quarter of 2014 compared to 1,379,000 in t
quarter of 2014 and 869,000 in thegtcantr of 20IMhis
markedhe third quarter of the yieavhich branded
postpaid net customer additions were greater than or
million a cleandicator ahe continued success of the U
carrier initiatives and strong uptadoenaftions for service
and devices

ATMobile again led the industry in branded postpaid pl
netcustomeadditions with 1,03000in the fourtjuarter of
2014compare to 1,175,000 in the tpirarter of 2014 anc
800,000 in the fougttarter of 201Branded postpaid pho
gross adtons in the fourth quarter of 2014 declined b
a sequential basis, but were up 3@8%esazarTMobile
capturednearly®@ of t he i ndustr.y
growth irthe fourth quarter 2014.

A Branded postpaid mobile broadband net customer ad
were 23900in the fourtjuarter of 2014, compared to
204000 in thehird quarter of 2014 and 69,000 in the fo
quarteof 2013.

A Brarded postpaid phone churn was4iighe fourth
quarter of 2014, uipa@is points compared tthiteequarte
of 2014 and up 10 basis points compared to tieaftent
of 2013. Sequentiafig yeayves/earthe increase in
branded gstpaigbhore churn was primarily due to incre
competition and promotions in the marketplace during
fourth quarter of 2014.

AFor the fultear 2014, branded postpaid net customer
additions were 4,886,@abnpared to 2,006,000 in 2013
exceeding thi@igh end of the guidance range of 4.3 mi
to 4.7 millioprovided in cogetion with the third quarter
2014 earnings. For thgdall 2014, branded postpaid pt
net customer additions were 4,047,000 compared to
in 2013T-Mobile capturede ar | 'y 100% o f
postpaid phone growth in 2014.

A Branded postpaid phone churn was 1.58% foryharfull
2014 down 11 basisimts compared to 1.6892013
primarily due to the continued succesmofddinitiatives
resulting in incesa customer loyalty.



Total Branded Prepaid Net Adds
(in thousands)
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Branded Prepaid Churn
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Total Branded Net Adds

(in thousands)
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Branded Prepaid Customers
A Branded prepaitet customer additions were GB®n the

fourtrquarter of 20lghmpared to 411,000 in the third g
of 2014 and 112,000 in the fourth quarter 8&g04a8tia/ly
the declin@ branded prepaid net customer additions v
to increased competition and promotions in the marke
which principally impacted-tebile prepaid brand. Net
customer additions for the MetroPCS brand in the foL
of 2014 were up sigaiftly on a sequential basasovér
year, the increasdranded prepaid net customer additi
was primarily due toetkgansioofthe Metf®CS brartd
additional marketsdthe successiaecutioaf promotien

A Migrations to branded postpéahgreduced branded

prepaid neustomer additions in the fquattier of 2014 b
approximately2Q00Q up from 110,000 in the doiadter of
2014and flat compared to the fourth quarter of 2013.

ABranded prepaid churn was%.Bothe fourth quarter of

2014, up 61 basis points from 4.78% in the third quar
2014 and up PAsis points fror@% in the foudbarter o
2013. Sequentiahd yeasvetyeasthe increase in churn
was primarily dieincreased competitiah@omotions in
the marketplace.

AFor the fultear 2014, branded prepaid net customer

additions were 1,244,@@dnpared to 359,000 in 2018
pro forma combined hassgrowth of the MetroPCS bre
and expansion into additioagtetsrove strong uis.
Branekd prepaid churn was 44/®r the fullear 2014
down 8 basis points compared to the pro forma comhb
4.84% branded prepaid churn reported for 2013.

Total Branded Customers
A Total branded net customeditions were 1,5800in the

fourttguarter of 2014 compared to 1,790,000 in the th
quarter of 2014 and 981,000 in thegfeantdr of 2013. Th
waghe fourtltonsecutive quarter in which branded

customer additions surpassed the one millionmeilesto

AFor the fullear 2014, total branded net customer addit

were 6,130,0@@mpared to 2,365,000 in 2818pro form
combined basis growth in branded postpaid more thi
doubled and growth in branded prepaid more than trij



Total Wholesale Net Adds

(in thousands)
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Total Net Adds

(in thousands)

2,391 2345 5 109

i45 I = I I

4Q13  1Q14  2Q14  3Q14  4Ql4

4G LTE Covered POPs

(in millions of people)
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Wholesale Customers

A Total wholedenet customer additions were @38n the
fourth quarter of 2014 compared to 555,000 in the thi
of 2014 and 6800in the fourtfuarter of 2013.

AMVN®et customer additions were @@2in the fourth
quarter of 2014 compared to 3331b@Clird quarter of
2014 and 492,000 in the foqualter of 2013.

A M2Mnet customer additions wered®2n the fourth
quarterfd2014 compared to 222,000 in thguditdr of
2014 and72,000 in the fougtirarter of 2013.

AFor the fullear 2014ptal wholesale net customer addit
were 2,204,0@@mpared to 2,043,000 in 2013.

Total Customers

ATotal et customer additions were 2{®8n the fourth
quarter of 2014 compared to 2,345,000 in the third qu
2014 and 1,64®0 inhefourtrquarter of 2013. Thistivas
thirdquarterof the year in whihal net customer additic
exceededwo million.

A TMobile has addeder 1nilliontotal customers over th
last 7quarterssincehe launch of thedainrier initiatives

A Total astomers at the end of 2014 were more than 55
million

AFor the fultear 2014, total net customer additions wer:
8,334,00@ompared to 4,408,000 in 8618pro forma
combined basis

NETWORK

Network Modernization Update

AAtyeaend 2014TMo bi | eds 4G LTE
million people, exceeding its originaleyehP014 target ¢
250 million people

ATMobile is upgrading its remaining 2G only footprint |
4G LTEand expedtsat thisetwork modernization will re
in4GLTE network coveragenafe than 280 million peog
by mid2015

AThe Company is targetingtal 4G LTjgopulation
coverage of 300 million pebglgeaend 2015

AWideband LTEhich refers to markets that have band
of at least 15+15 MHz dedicatelc LTHS currently
availablén 121 rarketareas and is expected to be avall
in over 150 anketareas by yeand 2015Customers in



Average 4G LTE Spedd3l4
(in Mbps)

19.2 17.9
15.0
l . . :

Based orHWo b i | ysid of craveduacked 4G L@i&wvnload speeds.

T-Mobile Average Spectrum

Ownership, Top 25 Markets
(Band, in MHz)

700 MHz,
10

AWS, 42
PCS, 30

Wideband LTE markets are regularly observing peak
the 70 Mbps range, with maximunoreadpeeds ixcess
of 145 Mbps.

ATMobile has also commenced work with its partners
Licensed Assisted Access
LAA israemergirdG LTE technology that combines lic
and unlicensed spectrum bands to increase speddse
packet | atencies. I n esc¢s
the unlicensed spectrum band in a way that compleim
yet provides far greater coverage performance.

Netwok Speed

A TMobilehas the fastest nationwide 4G LTE network ir
U.S based on dolead speeds from millions of user
generated tests. Thisdgourth consecutive quarter tha
T-Mobile has led the industry in download speeds

Aln the fourth quarterof 2D bi | eds averl
download speed was 19.2 Miopspared to Verizon at 1
Mbps, AT&T at 15.0 Mbps, and Sprint at 9.9 Mbps.

ATMobi |l eds average 4G LTE
quarter of 2014 was 7% faster tliwony28% faster than
AT&T, and nearly twice as fast as Sprint.

Spectrum

A At yeaend 2014-Mobile owneanaverage of 82 MHz of
spectrunacross the top 25 markets in the U.S. This w
comprised of 10 MHz in the 700 MHz band, 30 MHz i
MHz PCS band, and 42 MHz in the AWS band.

Aln January 201l FCC annountieatT-Mobile was the
winning bidder of AW§pedrum licenses covegin
approximate®§7 million people for an aggte bid price
of $1.8 billioT-Mobit will pay the F&EIC4 billion for the
AWS3 spectrum licenses in March, 2@ich iset of the
$0.4 billion deposit gaithe FCi@ October 20I@Viobile
expectso receive the AB&pectrum licenses, subject to
regulatory appabyvin the secogdarter of 2015.

AThe Company expects to participatéuture FCC spectrul
auctionsncluding the broadcast incentive auction.



MetroPCS Customer Base on the

TMUS Network
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ABlock Update

A T-Mobile owns or hagraements to own 700 MiBiosk
spectrum covering 190 million people or approximate
ofthe U.S. populatimm d mor e t han 7
existing customer base. Thewpeabdvers 9 of the 10
markegareas and 24 of tbp 80 markateasn the U.S.

ATMobile has started deploying its 700 MBHZIA
spectrum with service launched in Washington D.C.,
Minneapolis, Cleveland, and Colorado Spriz{@4 and
Dallas and Houston so far in.Z0Company expects:
continue to aggressivdiigubnew 700 MHz sites going
forward.

A Several Band 12 capable handsets, including the Sar
Note 4, are currently available in the mdeBand 12
capable handsets are expedieddme available in the f
half of 2015.

A Approximately 75% efgbpulatiorovered byeh
C o mp a -Blgck specthuntiee and clear and ready tc
deployedr will be ready for deployment in the first hal
2015 The remaindeemcumbered by Channel 51
broadcasts, generally imiing i | eds abi
spectrum until afterlif@adcast incumbencies are resol
The Company has already entered into agreements t
broalcasters to new frequemcieperate camecentlyn 10
markets covering more thamlddn people, making thos
markets available for launch in 2015.

METROPCS

Integration and Expansion

AThe MetroPCS customer base continues to rapidly m
the legacy CDMA network. At the end of the fourth qt
201487% of the total MePCS customer base washe
T-Mobile networdompared to 78% at the end of the thi
quarter of 2014.

A Appoximatel§3% of the MetroPCS spectrara
MHz/POP basis has already befanmedand integrated
into thedWobié network at the end of the fourth quarte
2014 compared to 63% at the end of theahzdof 2014

A At yeaend 2014VletroPCS wasailable in SGarketsup
from 15 at the timéhefbusiness combination

A MetroPCSdaled 500 new points of galiae fourtiuarter
of 2014,ringing the total to 4,50Mel0 expansionarkets
andnearhyL1,000MetroPCS points of sale nationwide.



MetroPCS CDMA Network Decommissioning Timeline

Market
Boston

Las Vegas
Philadelphia
San Francisco
Los Angeles
Sacramento
Atlanta
Detroit

Network Shutdown Date
Jul-14
Jul-14
Oct-14
Oct-14
Oct-14
Oct-14
Jan-15
Jan-15

Synergies and Integration Costs

A In the fourth qter of 2014Mobile decommissiotiesl
CDMA portiontbéMetroPCS networkBhiladelphjhos
Angelessan Franciscand Sacrameriiotal network
decommissioning castse $@3million in 201df which
$97 million was recognized in the third quarter of 201
$168 million was recognized in the fourth quarter of 2(
Network decommissioning costs primarily relate to th
accelerain of lease costs for decommissahsites, and
are excluded from Adjusted EBITDA.

Aln 2015the Company has already decommissioned tr
portion of the MetroPCS netwéttkarita arttieDetroit
metro aredringing the overall total to 8 market shutdc
since the close of therass combinatidine Company
expects to complete the shutdowatitbe remaining
CDMAnarkets by the second half of ZDi&se network
shutdowns will provide the CDMA customers of Metrc
access to a faster 4G LTE network, free up speetnum
be raused to further impritneespeed and quality of the
TMobile network, and enable the Company to realize
synergies from running a single network structure.

AThe Copany expects to incur netdemdmmissioning co:
in the rang® $500 milioto $600 millitm complete the
shutdown of the remaining CMDA nfarkstantially all o
these network decommissioning costs are expected t
incurred in 2015.

A Total onme network costs, both opex and capex, sin
MetroPCS business combinate now expected to be
between $1.5 billion and $1.7 billion, which is $600
$750 million lower than the original synergy guidance
the time of the business combination.

A At the time the business combination with MetroPCS
announcethe original projected synergy target called
billion in annual mate synergies to be realized by the f
year after the transaction @loe€ompany now expects
reach full rurate synergies of at least $1.5 bil}i@0616,
more thaoneyear ahead of the original plan.

A Given the accelerated timeline in synergy réladization,
Company now expects the net presenttiralegnefrgies t
be between $9 &iD billion, up froine original projectio
of $6 t&7 billion.



Simple Choice Plan Penetration
(% of Branded Postpaid Customer Base)

0 89%
oo % 8% 2D I
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Total Customers Enrolled in JUMP!

Program
(in millions)
9.3
6.7 8.0
5.3
3.6 . .
4Q13 1Q14 2Q14 3Q14 4Q14

UNCARRIER INITIATIVES

A At the end of the foguhrter of 20188 of the branded
postpaid customer base was on a Simple Chaqicg plat
from 84% at the end of the third quarter of 2014 and |
the end of the fougtiarter of 2013.

A At the end of tloeirth quarter of 2088, million customer:
were enrolled in the JUMP! prggraritom 8.0 million at
end of the third quarter of 2014 and 3.6 million at the
fourth quarter of 2013.

Uncarrier 8. Data Stash

AWith Data Sta$iVobile beame the first national wireles
provider to allow customers to save and retain their u
capacity. The higpeed data that a customer does not |
each month is automatically rolled into a personal Da
and available for use for one yasitition, every Data St:
comes with an initial allotmapttaf0 GB of free 4G LTE
data for qualifying customers.

A The service, which was announced on December 16,
launched on January 1, 2015, is offered at no extra ¢
every new aagisting{Vobile customer on an eligible
postpaid Simple Choice plan who buys expedugtata
for their tablet or smartphone.

A Data Stash requires a deferral of certaist@aeaoant fc
therollover allowance and the initial 10 GB alldtenent.
cashdeferradf the initial 10 GB allotimentpected fually
reverse itselfiring 2015

Device Sales
(in million units)

4Q13 3Q14 4Q14
Total Company
Smartphones 6.2 6.9 8.0
Non-Smartphones 0.5 0.6 0.6
Mobile Broadband Devices 0.1 0.2 0.4
Total Company 6.8 7.7 9.0

DEVICES

ATotal device sala®re 9.@nillion unitd the fourth quarte
of 2014 compared to 7.7 million units in the third quai
2014 ané.8million units in the fourth quarter of 2013.

A Total smartphone sales veerecord.Omillion units the
fourth quarter of 2014 compared to 6.9 milliothenksdr
quarter of 2014 andrilion units in tleairthguarter of
2013. Smartphaneomprised 93% of total phone unit s
the fourth quarter of 2014.

AThe upgrade rate for branded postpaid customers wa
approximately 11#the fourth quarter of 2014 compat
approximately 9% in the third quarter of 2014 and
approximatedyo in he fourth quarter of 2013.



EQUIPMENT INSTALLMENT PLANS

Total EIP Receivable, net and QoQ A TMobile financed $1.96iflion of equipment sales onirE
. . the fourth quarter of 2014, Upfrah$1.37billionn the
Change in Total EIP Receivable third quaer of 2014 and up 58% $bi207 billion in the
($ in millions) $4.690 fourttquarter of 20Ithe sequential and pearear
$3,963 ’ increases were primarily due to growth in devices finz
$3,086 $3,583 through EIP, including significant demand for the iPh
$2,546 iPhone 6 Plus.
A Customers on Simple Choice planasBadiated EIP
. - - $380 billings of $1.162lbnin the fourth quarter of 2014, up
from $96willion ithe third quar of 2014 and up 120%
4Q13 1Q14 2Q14  3Q14  4Q14 from $528 millionthe fourtjfuarter of 2013.
s Q0Q Chg in Total ElP=m=Total EIP Rec., net ATotal EIP receivables, nénplted discouand

allowance for crdit losses, were $4.68onat the end c
the fourtguarter of 2014 compar&318@ billion at the
end of the third quarter of 2014 and $2.546 billion at 1
the fourth quarter of 2013. The$illidh sequential incre
in totaEIP receablemet in the foudharter of 2014 was
higher than the sequential increase of $380 million in
quarteof 2014, and reflects the growth in devices fina
through EIP, including the significant demand for the
and iPhone 6 Rlus

AThe Company continues to expedhthaequential grow
inTotal EIP Receivahlret wiltontinue tanoderate
during the course of 2015

CUSTOMER QUALITY

EIP Receivables Classified as Prime AEIP receilmes classified as Prime wepé b#total EIP
(% of Total EIP Receivables, net) receivableat theend of thiwurth quarter of 2014, up on

percentage point from the prior quarlatcamdpared to
the end of theurtrquarter of 2013.

0, 0, .
54% 3% 3% 3% 54% ATotal bad deleixpensandlossedrom the factoring

arrangement wasSgimillionin the fourth quarter of 201
compared 15 million in the third quarter of 2014 anc
million in the fourth quarter of 201-8v¥Reaar, the

increase was primarily due to an increase in bad deb

4Q13 1Q14 2Q14 3Q14 4Q14 growtlofthe EIP program.



Branded Postpaid Phone ARPU
(% per month)

$51.13
$50.48

$49.32 $49.84
. l ]
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Branded Postpaid ABPU
($ per month)

$61.50 $61.80

$59 54 $59 79
$58.78

4Q13  1Q14 2Q14  3Q14  4Q1l4

Branded Postpaid Customers per
Account

2.36
2.29
2.23
= = . I I

4Q13  1Q14 2Q14  3Q14  4Ql4

REVENUE METRICS

A TMobile idisclosing three new metrics to assist invest

evaluating its performance in the branded postpaid bl
Average Revenue Per Account (ARPA), Average Billi
Account (ABPA), and Customers Per Account. The C
considers ARPA and ABdHédive oits revenue growth
potentiadiven thimcrease everage branded postpaid p
customers per account and increased penetration of
broadband devices

Branded Postpaid Phone ARPU
A Branded postpaid phone ARPU was $48@6fourth

quarteof 2014, down 3.2% from $49.84 in the third gL
2014 and down 5.6% from $51.13 in the fourth quarte
2013. As noted on the third quarter of 2014 earnings,
postpaid phone ARPU was impacted by inareshemiz
growth partially attriblgdo promotions sucthed 4  f
$ 1 Ooffedand a reduction in certain regulatory surchz
Yeavovew/ear, the decrease was offset in part by chan
requalification requirements for corporate discount pr
The 3.2% sequential declime ifotrth quarter of 2014 w
modestly below the 2.5% sequential decline anticipat
guidance and reflects a higher uptake on select prom
available during the quarter.

Branded Postpaid ABPU
A Branded postpaid ABPU was $61 8@ fourth quarter o

2014, up 0.3% from $61.59 in the third quarter of 201
5.1% from $58.78 in the fourth quarter of 2013. ABPL
fourth quarter of 2014twaase hi ghest i n
history Yeaoves/ear, the increase was prichazilp
growth in EIP billings on ageetbasis, offset in pdovimsr
branded postpaid phone ARPU. The 5:G%6year
increase represents an ongoing progression from the
yeaovefyear growth rate in the second quarter of 201
the &% yearovesyear growth eah the third quarter of 2(

Branded Postpaid Customers per Account
A Branded postpaid customers per accalmilaed by

dividing the number of branded postpaid customers k
number of branded postpaid accounts. An account m
branded postpaid phone and mobile broadband custc

A Branded postpaid customers per account was 36

fourth quartef 2014, compared to t12Be third quarter «
2014 an@.18n the fourth quarter of 2@ sequential a
yeaiovefyear increase was primarily due to two factor:



Branded Postpaid ARPA

($ per month)
$109.85 $109.80 $109.87
$108.97

I . m I I
4Q13 1Q14 2014  3Q14  4Q14

Branded Postpaid ABPA

(% per month)

$143.79
$138.73

$127 34 $129.74 $.131 i I I
4Q13 1Q14 20Q14 3Q14 4Q14

Branded Prepaid ARPU
(% per month)

37.59
$37.16 $ $37.51

$3584 1 I I I

4Q13  1Q14 2Q14  3Q14  4Ql4
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increase in the number of branded postpaid phone ct
per account as a tesfiservice promotions targeting mi
phone linemcluding he 64 for $100«¢
penetration of mobile broadband devices.

Branded Postpaid ARPA

ABranded postpaid ARPA is calculated by dividing bra
postpaid service revetwdabe average number of branc
postpaid accounts.

A Branded postpaid ARPA was $109t&7fourth quarter ¢
2014 essentially flampared to $109i8Qhe third quarte
of 2014 ar109.85n the fourth quarter of ZDHA stable
branded postpadPA reflects the increasing number ¢
customers per account, offsetting dedlnaesi@d postpai
phoneARPU.

Branded Postpaid ABPA

A Branded postjgl ABPA is calculated by dividing the su
branded postpaid service revenues and EIP billings t
average number of branded postpaid accounts.

A Branded postpaid ABPA was $148t&9fourth quarter c
2014, up 3.6% from $13&7Be third quarter of 2014 al
up 12.9% from $127ii34he fourth quarter of ZAS.
sequential and yeaef/ear increa was primarily due to
growth in EIP billings as well as an increase in the nu
customers per account.

Branded Prepaid ARPU

ABranded prepaid ARPU was $37 ik fourth quarter of
2014, down 0.2% from $3in.8%hird quarter of 2014 a
up4.7% from $35.84 in the fourth quarter oe2@h&+Y
year, the increasbramded prepa®ddRPU was primarily d
to growth in the MetroPCS customer base, which ger
higher ARPUthad® bi | eds ot her b



ServicdRevenue Growth at Wireless Peers
(YoY % Growth)

15.0%
10.0%
5.0%
0.0%
-5.0%

-10.0%
4Q13 1Q14 2Q14 3Q14 4Q14
e \/E[1ZON = AT&T Sprint == T-Mobile

Based on reported restiémbile results presented on a pro forma combined bz

Service Revenues
(% in millions)

$5,870
. $5,684
$5,337 $5,48
1 . l
4Q13 1Q14 2Q14 3Q14 4Q14
Equipment Sales Revenues
(% in millions)
$2,180
$1,581 $1,600 $1,561
4Q13 1Q14 2Q14 3Q14 4Q14
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REVENUES

Service Revenues

A T-Mobileagain led the industry in yeaeryear service
revenugrowth in the fourth quarter of 201 4emudted
the seventbonsecutive quarter of sequential growth

A Service revenues wered%8billionin the fourth quarter ¢
2014, up 38 from $684 billion in the third quarter of 2
and up 18% from $568billion in the fougharter of 201:
The yarovesyear growth rate of 13.6% in theqiaantir of
2014 showedwther acceleration from thédlye@over
yeagrowth raferthe third quarter of 2014, thé @ra
forma combined yeaes/ear gowth ratdrthe second
quarter of 201dnd the 4.5% pro forma conybaeer
year gpwth ratforthe firsguarter of 2014

A Sequentially arehyovesyear, the increase in service
revenues was primarily due to growth in the custamade
inceased adoption of insurance and upgrade progran
as JUMPpartially offset by Idm@nded postpaid phone
ARPU.

AFor the fultear 2014, services revenues were $22.37¢
billion up 9.0% compared to the pro forma combined
billion in 2013.

Equipment Sales Revenues

A Equipment sales revenues were $illg®in the fourth
quarter of 2014, up 39.7% from $1.561 billion in the tl
quarterfd2014 and up 37.9% from $1.581 in thgdautet
of 2013.

A Sequentially, the incréasguipmentlea revenuesas
primarily duehaher device upgrade volgresth in the
number of devices saltl a higher average revenue pe
device sold

A Yeaovesear, the increase in equipment sales revenu
primarily duehaher device upgrade voligreesth in the
number of devigewl accessorwdddriven blyigher
branded gross customer addindeshigheaverage
revenue per device.sold

AFor the fultear 2014, equipment sales revenues were
$6.789 billigrup35% compared t&H3dillion reported il
2013.



Total Revenues Total Revenues

($ in millions) ATMobileagainled the industry in yeaeryear total

$8,154 revenue growth the fourth quarter of 2014

$7.185 $7,350 ATotal revenues were $8 4iflbnin the fourth quarter of
$6 827 $6 875 2014, up 108 from $350billion in thiirdquarter of 201
and ud9.4% from $827billionin the fourth quarter of 2(

AFor the fultear 2014, total revenues were $29.564 hijfl

13.1% compared to the pro forma combined $26.130
4Q13 1Q14 2Q14 3Q14 4Q14 2013.

OPERATING EXPENSES

Cost of Services Cost oBervices
(% in millions, % of Service Revs)

A Cost of services was3gBbillionin he fourth quarter of
27.1% 27.4%

2014, down Pdfrom $488billion in thihirdquarter of
2014 andown 1.1% from $1.399 billion in theofoanter
of 2013. Theequential deeasevas primarily due to a
reductiom certain regulatory surcharges, lower lease

and renegotiated backhaul contracts with key vendor.
$1,399 $1,46/ $1,45 $1,488 $1,38

4Q13  1Q14 2Q14  3Q14  4Ql4

26.5%

Cost of Equipment Sales Cost of Equipment Sales

($ in millions, % of Equipment Sales Revs) A Cost of equipment sales was $hifiiichin the fourth

157.9% quarter of 2014, up 21.8% from $2.308 billion in the tl
147.9% quarter of 2014 and up 31.5% from $2.139 billion in t
0 quarter of 2013. The sequientiyeaves/ear increases
were primarily duéigher device upgrade volgrmash in
the number of devices, aalithhigheaverage cost per
device sold

4Q13  1Q14 2Q14  3Q14  4Ql4

SG&A Expenses Seling, General and Adnfimo SG&A6) E

( in millions, % of Service Revs) A SG&A expenses weré@$abillionin the fourth quarter of

40.5% 39.3% 39 2% 40.2%  39.7% 2014, up 202 from $283 billion in the third quarter of 2

—~——— and uf1.3% from $2.096 billion in the fuantter of 2012
The sequentiatrease was primarily due to higher
promotional costs during the holiday selling segsan. -
ovewyear inease was primarily due to higher commiss

$2,1579 $2,28 expenses driven by inctegsess customer additiugher

employerelated expenses associated with an increas
4Q13 1Q14 2Q14 3Q14 4Q14 number of retail and customer support emplohagsrar
promotional costs.

13



Adjusted EBITDA

($ in millions, % of Service Revs)

0
24% 20%

4Q13  1Q14  2Q14  3Q14  4Ql4

Cash Capex

($ in millions, % of Service Revs)
22.1%

19.9%

17.7% 17.1%

17.1%

$882 $947 $940

4Q13 1Q14 2Q14  3Q14  4Ql4
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ADJUSTED EBITDA

A TMobile led the indusimyyeaoveryear Adjusted EBITD
growthin the fourth quarter of 2014

A Adjusted EBITDA was $1bifibnin the fourth quarter o
2014, up 30.1% from $1.346 billion in the third quarte
and up 41.3%on$1.239 billion in the foqutarter 0f0A3.
Sequerlly and yeavesear, Adjusted EBITDA increas
primarily due higher branded postpaid and prepaid re
from growth in the customer baseasliseiplined cost
controlSequentialkxdjusted EBITDA béwefitted from
lower leseson equipment saleabvesyear, the increase
was offset in part by higher selling, general and admi
expenses associated with customer growth.

A Adjusted EBITDA margin wésiBahe fourth quarter of
2014 compared to 24% in the thirdrqpfa2014 and 24%
the fourtquarter of 2013.

A For the fullear 2014, Adjusted EBITDA was $5.636 bi
up 6.0% compared togteeforma combined $5.317 billi
2013Fullyear 2014 Adjusted EBITDA margin was 25¢
compared to a pro forma comhijasted EBITDA marg
26%in fulyear 2013 he dillyea2014Adjusted EBITDA
came imithin thguidance range of $5.6 to $5.8 billion.

EARNINGS PER SHARE

A Diluted earnings per share v@a$2i the fourtjuarter of
2014 comparedadoss §0.12n thehirdquater of 2014
and a loss of $0.03 in the fquatter of 2013. The seque
and yeave#s/ear iorease in earnings per share was pr
duetohigher operating income, incladimgashgaingrom
routine spectrum transactions

CAPITAL EXPENDITURES

A Cash capital expenditures for property and equipmen
$1299billionin the fourtuarter of 2014 compared to
$1.13billion inhe third quarter of 2014 and $@&hrim
the fourtquarter of 2013. The sequentictamotesear
increase was primarily due to the timing of network |
connection wittMio bi | e 8 s mo d asiwaelliaz
commencing the rollout of 4G LTE on the 7&ddidans
1900 MHz PCS spectrum

A For the fullear 2014, cash capéapenditures were
$4.317 billigrup 1.8% compared to the pro forma corn
$4.240 billion in 20E8Hyear 2014ash capital expenditu
were within the guidance range of $4.3 to $4.6 billion



Simple Free Cash Flow

($ in millions)
$511 $452
$357
l $215
4Q13 1Q14 2Q14 3Q14 4Q14
Net Debt (excluding Tower
Obligations)
($ in billions, Net Debt to LTM Adj. EBITDA)
07y 3.0x 3.4x 3.4x 3.0x

4Q13

1Q14  2Q14  3Q14  4Ql4

2015 Guidance Outlook

Branded Postpaid Net Adds (in millions) 2.2-3.2
Adjusted EBITDA (®iltions) $6.8-$7.2
Cash Capex ($ in billions) $4.4%4.7

SIMPLE FREE CASH FLOW

A Simple free cash flow was $#8Ronin the fourtjuarter of
2014, compared to $215 million in the third quarter of
and $357 million in the fauénter &F013. Sequentially &
yeaioves/ear, the increase was primarily due to highe
Adjusted EBDA, patrtially offsdtithercastcapital
expendites.

A For the fullear 2014, simple free cash flow was $1.31
billion up 22.5% compared to the pro forma combine«
billion in 2013.

CAPITAL STRUCTURE

A Net debexcluding tower obligatianthe end of the fourtl
quarter of 2014 was $16.6 billion.

A Total debéxcluding tower obligatianthe end of the foul
quarter of 2014 was $22.0 billion and was comprised
term debt oOdLbillion, lonterm debt to affiliates of $5.6
bilion, and loAagrm debt of $16.3 billion.

A The ratio of net debt to Adjusted EBITDA for the traili
twd ve mont h ( 0 LxXxEtNhe gnd of the fou
guarter of 2014 compared to 3.4x at the end of the th
of 204 and 2x at thend of the fourth quarter of 2013.

AThe Companyds cash posit
billion in cash at the end of the fourth quarter .of 2014

GUIDANCE

A TMobile expects to drive furtlsgomenomentum while
delivering strong growth in Adjusted EBITDA.

A With the success-dfdbile's Simple Choice plan and th
continued evolution of theathestrategypranded
postpaid netustomeadditions fdiulkyear2015 are
expected to be between 2.2 anchilign

A For fuliyear 2015,Mobile expects AdjedEBITDA to be
in the range of $6.8 to $ilon.Adjusted EBITDA in the
first quartef 2015 expected to ignificantiyjnpacted by
a large invesent to front eagstomegrowth in 2018imilal
to what the Company did in 2014. In adelifiiced quarter
of 2015 will reflect the accounting treatdrerstroér 8.0:
Data Staskvhich is expected to haveaasbrimpaat the
rangeof$100million to B50millionTheaccounting
treatmerdf the initial 10 GB allotmwdmith is a revenue
deferral, is expectefillgreverséself during 2015

A Cash capital expenditures for thedail 2015 aremected
to be in the range of $4.4 to Bdlia@n.
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]
OTHER EVENTS

Mandatory Convertible Preferred Stock Issuance

AlnDecember 2014yi6bile USnc. issué®d million shares of 5.50% Mandatory Convertible Preferred Stock, Series A,
price of $50.00 per share, raising netlpraic@82 million

A TMobile expects to usagigroceeds from this offering forl gemgosate purposes, including capital investments and
theacquisition of additional speairumr el at ed t o spectrum it obtained in
concluded AVspectrum auction.

UPCOMING EVENAISQates and attendance tentative)

A Deutsche Telekom Capital MarketsFeayuary 26, 2015, Bonn, Germany

AMorgan Stanley Technology, Media & Telecom Cariéaesicg, 2015, San Francisco, CA

A Deutsche Bank@Annual Global Media, Interneglécdm Conferenddarch-91, 2015, Palm Beach, FL
ATMobile US, Inc. Q1 2@8Bnings Reporpril 29, 2015

]
CONTACT INFORMATION

Press: Investor Relations:
Media Relations Nils Paellmamils.paellmanm@bbile.com
TMobile US, Inc. Ben Barretien.barrett@ibile.com

Chezzarae Hatiezzarae.hari@ibile.com

877281XTMUS or 28583210
mediarelations@bbile.com investor.relations@ibile.com
http://newsrom Anobile.com http://investoniobile.com
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T-Mobil e US, |l nc.
Consolidated Bal ance Sheets
(Unaudited)

De c e nBble n8ole
(in millions, except share and per share amount 2014 13
Asset s
Current assets
Cash and cash equivalents $ 5, &8 5, ¢
Accounts receivable, net of allowances of $83 1, ¢ 2,
Equi pment install ment plan receivabl es, net 3, ( 1, ¢
Accouetseivable from affiliates 7 4
I nventori es 1, ( 58
Deferred tax assets, net 938 83
Ot her current assets i, g 1, :
Tot al current assets 13, 12,
Property and equi pment, net 16, 15,
Goodwi || 1, ¢ 1, ¢
Spectioaomnses 21, 18,
Ot her intangible assets, net 87 1, :
Equi pment install ment plan receivables due afte 1, ¢ 1, (
Ot her assets 28 29
Tot al assets $ 56, $ 49,
Liabilities and Stockholders' Equity
Current |iabilities
Accounts payable and accrued liabilities $ 7,0 8% 4, ¢
Current payables to affiliates 23 19
Shetretr m debt 8 24
Deferred revenue 45 44
Ot her current Iliabilities 6 3 35
Total current |iabilities 8, | 5, ¢
Lortger m debt 16, 14,
Lonmgerm debt to affiliates 5, € 5,
Lorgerm financi al obligation 2, ¢ 2, ¢
Deferred tax liabilities 4, ¢ 4., ¢
Deferred rents 2, 2, !
Ot hert dromgl i abilities 61 70
Totleolhbgrm | i abilities 32, 29,
Commi t ments and contingencies
Stockhol der s’ equity
5.50% Mandatory Convertible Preferred Stock S
aut horized; 20, 000, 00a&n ch n®0 Oa ghrae gast @ slsiuceui; d & o] o]
Common Stock, par value $0.00001 per share, 1
shares issued, 807,468,603 and 801,879,804 sh o] o]
Addi ti oeinmalc appaiitda l 38, 37,
Treasury stock, at cost, 1,382,505 and 1,382, o] o]
Accumul ated other comprehensive i ncome 1 8
Accumul ated deficit (22) (23)
Tot al stockhol der s equi ty 15, 14,
Total liabilities and stockholders' equity $ 56, $ 49,
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T-Mobil e US, Il nc.
Consolidated Statements of Comprehensive Inco
(Unaudited)
Three Mont hs En( Year Ended
ST Y TS TS T
(in millions, except shares 4§ 2014 2014 2013 2014 2013
Revenues
Branded postpaid revenues , 0% 3,¢8% 3, $ 14, $ 13,
Branded prepaid revenues , ¢ 1, 1, ¢ 6, ¢ 4, ¢
Tot al branded revenues 5, ¢ 5, ¢ 4, ¢ 21, 18,
Whol esal e revenues 21 17 16 73 61
Roaming and other service re\ 8 5 8 26 34
Total service revenues 5, & 5, ¢ 5 22, 19,
Equi pment sal es 2, 1,¢ 1,¢ 6, 5, (
Ot her revenues 10 10 7 40 31
Tot al revenues 8, 7, 6, ¢ 29, 24,
Operating expenses
Cost of services, exclusive ¢
separately bel ow 1,3 1, ¢ 1, 5,7 5, ¢
Cost of equipment sales 2, ¢ 2, 2, 9, ¢ 6, ¢
Selling, general and administ 2, 2, 2, ( 8, ¢ 7,
Depreciation and amortizatior 1, ( 1, : 99 4, ¢ 3, ¢
Cost of MetroPCS business cor 16 9 5 29 10
Gains on disposal of spectrur (9 ()] o] (8) ()
Ot her, net 5 o] o] 5 5
Total operating expenses 7, 7, 4 6, ¢ 28, 23,
Operating income 43 4 13 1, ¢ 99
Ot her income (expense)
Interest expense to affiliate (¢ (9 (¢ (2) (6)
I nterest expense (2) (2) (2) (1, (5)
I nterest i ncome 10 9 6 35 18
Ot her income (expense), net 2 () (@) () 8
Tot al ot her expense, net (2) (2) (2) (1,) (9)
Il nceon{ | oss) before income t 20 (2) (1) 41 B
I ncome tax expense (benefit) 9 (1) (1) 16 1
Net income (Il oss) $ 10 $ (99 (2% 24 $ 3
Ot her comprehensive income (I
Net gain on cross cur rtemxcy fifr
$0, $0, $0, and $13 o) o) o] 0 2
Net | oss on foreign currency
$0, $0, and $(37) s} o] o] o] (9
Unrealized gai+1f effdloes s9e ouwr iatvie
effect of $0$1%$0, $1, $(1), ¢ 0 1 1 () 1
Ot her comprehensive i ncome o] 1 1 () (9
Tot alr echoenmmpsi ve income (Il o0$ 10 $ (9% (Ds 24 $ @)
Earnings (loss) per share
Basic $ 0. $ (0)s (0)$% 0. $ 0.
Diluted $ 0. $ (0)s (0)s 0. $ 0.
Wedht ed average shares outsta
Basic 807, 3 807, 2 761,09 805, 2 672, 9
Diluted 821, 7 807, 2 761, 9 815, 9 676, 8
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T-Mobil e US, |l nc.
Consolidated Statements of Cash FIl ows
(Unaudited)

De c e nBble De c e nBole
(in millions) 2014 2013
Operating activities
Net i ncome $ 24 3% 3
Adjustments to reconcile net income to net cash
Depreciation and amortizati on 4, ¢ 3, ¢
St olceksed compensati on expense 19 10
Excess tax bébmasfidt compmnst@adcilon (9 o]
Def erretdaknermense 12 1
Amortization of debt discount and premium, net (9 (6
Bad debt expense 4 4 46
Losses from factoring arrangement 17 o]
Deferred rent expense 22 22
Losses (gains) and other, net (7) 20
Changes iasoeteg aandigliabilities
Accounts receivabl e (¢ (1)
Equi pment install ment plan receivabl es (2,) (2,)
I nventories (4) 4
Deferred purchase price from factoring arran (2) o]
Ot her cur rteertm aamsd eltosn g (3) 31
Accounts payable and accrued Iliabilities 2y 3 61
Ot her cur rteertm dndablidng i es 31 14
Net cash provided by operating activities 4, 8, &
Il nvesting activities
Purchases of property and equi pment (4, (4,
Purchases of spectrum licenses and other intang (2,) (3)
Short term affiliate | oan receivable, net o] 30
Proceeds from disposals of property and equi pme 2 3
Cash and caadqeigue d ailenMest r oPCS business combi ni o] 2, !
Payments to acquire financi al assets, net () o]
Change in restricted cash equivalents o] (1)
I nvestments in unconsolidated affiliates, net (9 (9
Net cash used in investing activities 7,) (2,)
Financing activities
Proceeds fromteéesmuadaltte of | ong 2, ¢ 2, ¢
Repaymenttserof dledbntg and capital | ease obligations (1,) ()
Proceeds from i ssuance of preferred stock 98
Proceeds froommaemrsuatnacek of o] 1,7
Repay men ttse romh dsehbotr tf or purchases of inventory, [ (4) (2)
Repayments related to a variable interest entit o] (9
Distribution to affiliate o] (9
Proceeds fromopkepbposse of stock 2 13
Taxes paid related to net share settlement of s (9 o]
Excess tax bébmasfidt compmns@aoc¢ilon 3 o]
Ot her, net () o]
Net cash provided by financing activities 2,1t 4, (
Change in egshvahéeéntash (5) 5, 4
Cash and cash equival ents
Beginning of year 5, ¢ SaY
End of year $ 5,91 8% 5, ¢
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(itrhousands)

T-Mobi |l e

us,

C .

Suppl ement ary

Quarter

Year

GINER CENEX GERER CENER NEXES] IEXES

Operating

Ended

Customer s, en
Branded postp:
customer s 19, 20, 20, 21, 23, 23, 24, 25, 21, 25,
Branded post p:
broadband cust 4 2 4 2 4 3 50 56 89 1, i, & 5 © 1,
Tot al brande
customer s 20, 20, 21, 22, 23, 24, 25, 27, 22, 27,
Branded prepai 6, ( 14, 14, 15, i1l i1l 16, 16, il 5 16,
Tot al brande 26, 35, 36, 37, 39, 40, 41 43, 37, 43
M2M customer s 3, 3,3 , ¢ , ¢ , € , ( 4, , ¢ ;@ 4, ¢
MVNO customer ¢ 4 ¢t 4, ¢ : . ¢ ;L 6, ¢t 7, ( 7, (
Tot al whol es 7, ¢ 8, ¢ , € , , ¢ 10, 10, 11, s 11,
Tot al custom
period 33, 4 4, 45, 46, 49, 50, 52, 55, 46, 55,

Quarter

Year

31,

Ended

(in thousands CENEY CENER CENEX CXNEX CENEY CENEY CENEX CXNEL IEXES IEXER)

Net customer &

(|l osses)

Branded postp:

customer s (1) 6 8 6 4 80 1, : 57 1, 1, ( 1, ¢ 4, (

Branded post p:

broadband cust () 3 5 6 6 32 20 23 6 8 3
Tot al brande
customer s (1) 6 8 64 86 1, 90 1, 1, : 2, ( , €

Branded prepai 20 () 2 11 46 10 41 26 32 1, :
Tot al brande 3 67 67 98 1,7 1, ( 1, 1,°¢ 2, 6,

M2M customer s 20 13 7 17 22 22 22 15 5 i 81

MVNO customer ¢ 37 31 34 49 38 23 33 43 1,! ,
Total whol es 57 45 BRE 6 6 60 46 5 &5 58 2, ( ,
Total net cu 57 1 1, ( 1, ¢ 2, 1, ¢ 2, 2, 4, L
Acquired cus o) 8, ¢ o] o) o] o] d o] SIS 3

Note: Certain customer numbers may not add due to rounding.

Branded
Branded

postp(
prepai

1. %

6. % 5.

%

4.

%

5

Quarter

0,

%

20

4.

%

4.

%

4.

%

5. %

Year

5. %

Ended

% % % % % % % % %

4. %

and



T-Mobil e

us,

Suppl ementary

Service revent $4,0 $4,7 $5,1 $5,1 $5,3 $5,4 $5,6
Tot al revenues $4,6 $6,2 $6,6 $6,8 $6,8 $7,1 $7, 3
Adjusted EBITI $1,1 $1,1 $1,3 $1,2 $1,0 $1,4 $1, 3
Adjusted EBITI 29% 24 % 26 % 24 % 20% 26 % 24 %
Net income (lc¢ $107 $(1€¢€ $(3€¢€ $(2C $(15 $39: $(9¢
Cash <Papexerty . B

Equi pment (in $1,0 $1,0 $1,0 $88: $94°7 $94( $1,1
Branded postpz$117 $115 $112 $109 $108 $107 $109
Branded postp:¢$124 $127 $127 $127 $129 $131 $138
Branded postp¢ o 1 2.1/ 2.1 2.1: 2.1: 2.2: 2.2
account

Branded postp: $54. $54. $52. $51. $50. $49. $49.
Branded postp: $57. $58. $59. $58. $59. $59. $61.
Branded prepai $28. $34. $35. $35. $36. $37. $37.
SMEFC i OCEUaRl g 5 g 5 5 5.2 6.8 5.2 6.9
millions)

Smartphone sal 75% 86 % 88 % 91 % 92 % 93 % 93 %
Branded postp: g4 150 g 9% 7% 8 % 9 %
upgrade rate

EI'P financed ( $209¢ $81: $1,0 $1,2 $1,2 $1,3 $1, 3
EIP billings ( $19¢ $31: $43¢ $52¢ $657 $81( $96°
EI'P recei(vabl ¢

millions) $77¢: $1,2 $1,8 $2,5 $3,0 $3,5 $3, 9
E:rmgece'vab" 44% 52% 53% 54% 53% 53% 53%
Bad debtYexper $11¢ $97 $12: $13: $13(C $10°¢ $10¢
Losses from fz¢

arrand®&ment $0 $0 $0 $0 $27 $59 $49
Tot al bad debt

|l osses from fe¢ $11¢ $97 $12: $13: $157 $16: $15:
arrangément

(1) Bad debt expense and | osses from factoring

conform to itdhe ipmetskatfadourth quarter of 2014.
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Operating

er

$5, 8
$8, 1
$1, 7
30%
$10:

$1, 2

$109
$143

2. 31

$48.
$61.
$37.

8.0
93 %
11%

$1,9
$1, 1

$4, 6
54 %
$10¢

$44

$15(

Year

and

End

December

$19,
$24,
$4, 8
26 %
$35

$4,0

$113
$126

2. 1¢

$53.
$58.
$34.

18.¢
87 %
33 %

$3, 3
$1, 4

$2,5

54 %
$46¢

$0

$46¢

arrangewmenhbeém

$22,
$29,
$5, 6
25%
$247
$4,3

$108
$136

2. 3¢

$49.
$60.
$37.

28 . (
93 %
35%

$5, 8
$3,5

$4,6
54 %
$44¢

$17¢

$62¢

Fi

tdet di c



T-Mobil e US, |l nc.
at-GomP oFi MNeomc i al Measur es t
(Unaudited)

Reconci |l i o GAAP Financi

This 1 nvestiorc | FuadestdbAcdRookhi nanci al MeEGAAPr d s nantThalnomeasur es
considered in addition to, but not as a substitute for, t
Reconciliati GAAPf 61i nameimdbn measutéy tompheambet GAAP f i nail
provided bel ow.
Adjusted EBI TDA is reconciled to net income (loss) as fol
Year E n d
Quarter December
Cin mii1ioons RS CENES CENES CXNER CENE] CENE] CENE] CYNE] IEXFS IEXEN
Net i ncome (I$ 10 $ (D)$ (9% (9% (1)$ 39 3% (9% 10 % 3 % 2 4
Adj ust ment s:
I nterest e X
affiliates 17 22 18 9 1 8 8 9 6 7 27
I nterest e X 5 10 15 23 27 27 26 26 54 1, (
Interest in (9 (9 (9 (6 (9 (9 (9 (1) (1) (3)
Ot her expen
net 6 (1) 7 1 6 1 1 (9 (9 1
I ncome t ax
(benefit) 7 2 4 (1) (1) 28 (1) 9 1 16
Operating inc 37 18 29 13 (2 96 4 43 99 1, ¢
Depreciati o
amor bhzat.i 75 88 98 99 1, ( 1, 1, 1, ( 3, ¢ 4, ¢
Cost of Met
business co 1 2 1 5 1 2 9 16 10 29
St ohcaks e d
compensatio ) 6 4 4 4 6 4 5 10 21
Gains on di
spectrurh®li 3 d 3 d (7) 1 3 d (7)
Ot hef?) net 3 2 ) ) ) 6 6 6 5 1
Adjusted B 1,:%$ 2,:%$ 1,08%$ 1,:%$ 1,(%$ 1,%$ 1,7%$ 1, % 4,%$ 5,¢
Adjusted EB
Met r o P)CS 29 14 o} o} o} o} o} 0 43 o}
Pro For ma
Combi ned #
EBI TDA $ 1,+% 1,:8%$ 1,08% 1,8 1,(%$ 1,8 1,:8%$ 1,7%$ 5,08 5,¢
(1) Stolrksed compensation includes tax impacts and may not agree to stoc
st amteat s . Gains on disposal of spectrum |licenses and Other, net tral
spectrum | icenses and Ot her, net in the Consolidated Stathements of (
oprating activities, such as insignificant or routine smpecectfrourm | i ce
included in Adjusted EBI TDA.

2 The Adjusted EBI TDA of MetroPCS for the secofmdMgturacR@3$ fodr 2AMr3i Ir eZ 0 k
included for informational p uiMmp d €5¢ A dtj ou satleldo viE Bfl ofrD Aa f coa mppaerrii soadrs dfol T o
business combobiat eodSAfadfd MetroPCS to pr oA ffoormap erointbd sn epdr iAdr utsd etdh &
business combination. For the first quarter of 2013, the Byjusted E
Metr oPCS.
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T-Mobil e US, Il nc.
Reconcili at-GAAP oFi Mlaomci al GMARsEireantioal Measures (con
(Unaudited)

The following tables illustrate the calculation of ARPA a
service revenues, which we consider to be theRMAsandirect
ABPA:

Year E n d
Quarter December

d

Cal cul ation of Branded

Branded postyg
revenues $ 3,:%$ 3,:%$ 3,(% 3,18%$ 3,%$ 3,'% 3,¢$ 3,7%$13, $14,

(in millions,
number of ac
and ABPA)

Divided by: #

of branded pc

(in thousands

months in per 9, 9, ¢ 9, 10, 10, 10, 11, 11, 9, ¢ 11,
Branded pos
ARPA $117 $115 $112 $109 $108 $107 $109 $109 $ 113 $ 108

Cal cul ation of Branded
Br anpesdt pai d

revenues $ 3,:% 3,:%$ 3,{% 3,{% 3,% 3,!'!"% 3,¢%$ 3, %$13, $14,
Add: EIP bill 19 31 4 3 52 6 5 81 96 1, : 1, ¢ 3,°
Total billi

popaid cust¢$é 3,:% 3,!% 3,7$%$ 3,¢$ 4, % 4,.9% 4,¢%$ 4,¢$ 14, $17,

Di vi dedAviey ag
of branded pc
(in thousand:t
months in per 9, ! 9, ¢ 9, 10, 10, 10, 11, 11, 9, ¢ 11,

Branded pos$124 $127 $127 $127 $129 $131 $138 $143 $ 126 $ 136
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T-Mobil e US, |l nc.

Reconcil i atGmAP oFi Maomc i al Measures to GAAP Financi al

(Unaudited)

The following tables illusABRUeanther eabocail la¢i oime ©¢é
service revenues, which we consider to be the most
ABPU:

Year End
(in millions Quarter De c e nBble,r

number of cug
ARPU and ABP (foyimmry [o)amry [okiyy [oF Sy IoNEvy o)Ay oIV Io) Sy 201 201

Calcul ation of Branded
Branded postg

revenues $ 3,:%$ 3,:% 3,:%$ 3,:% 3,«%$ 3,"% 3,¢%$ 3,7%$13, $14,
Less: Brandec
mo b irloea dband (9 (9 (9 (9 (9 (9 (6 (9 (1) (2)

Branded pos
service rev$ 3,:9%$ 3,:%$ 3,:%$ 3,:% 3,¢%$ 3,¢8%$ 3,€¢%$ 3,¢%$12, $14,

Divided by: ¢/
of branded pc
customer s ir

or

(
number of m 19, 19, 20, 21, 22, 23, 24, 25, 20, 23,

Branded pos
phone ARPU $ 54. $ 54. $ 52. $%$ 51. $ 50. % 49. $ 49. $ 48. % 53. % 49.

Calbkation of Branded P
Branded post

revenues $ 3,:%$ 3,:9% 3,:% 3,!% 3,% 3,"'!% 3,¢%$ 3,71%$13, $14,
Add: EIP bill 19 31 4 3 52 65 81 96 1, : 1, ¢ 3,¢
Tot al bil i

postpaid cu$ 3,«8% 3,!% 3,78% 3,¢8$ 4,.% 4,783 4,¢9%$ 4,¢8$14, $17,

Di vi dedAvber ag
of branded pc
customers (ir

number of mor 20, 20, 21, 21, 22, 24, 25, 26, 20, 24,
Branded pos
ABPU $ 57. $ 58. $ 59. $ 58. $ 59. $ 59. $ 61. $ 61. $ 58. % 60.

Cal cul ation of Branded
Branded Prepe

Revenues $ 50%$ 1,:%$ 1,% 1,¢%$ 1,¢%$ 1,7% 1,7% 1,¢3%$ 4,¢3% 6, ¢
Di vided by: ¢/
obranded pregjg
(in thousands:s
months in per 5, ¢ 11, 14, 14, 15, 15, 15, 16, 11, 15,

Branded pre$ 28. $ 34. $ 35. $ 35. % 36. % 37. % 37.% 37.8% 34.% 37.
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The foll owi
per itohdrsough
to provide
Mobil e USA
amounts for
combining c
relevant The
accordance
i nclude rec
comparabl e

Pro Forma Combined Resul

ng pages contain certain pro forma ¢c¢
the second quarter of 2013 that are

comparative customer and financial t
and MetroPCS was compTleé¢ epr écoornobtiimmae dc
periods through and including the s
ertain financi al results and other o

rpodsf orma combi nedbefeinn adnectiearl midnaetda ihn
with the requiremiéntsTlhé Aokl oWendglp
oncil i ati orGsAAfPorf i mearntcd ial ankdistuirersa It o
GAAP financi al measur es.
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(in thou

Customer s, enc
Branded postpe
customer s 19, 20, 20, 21, 23, 23, 24, 25, 21, 25,
Branded postpe
broadband cust 42 42 43 50 5 (@ 89 1, 1, 5 (@ 1,
Tot al brande
customer s 20, 20, 21 22 23, 24, 25, 27 22 27,
Branded prepai 15, 14, 14, i1l 15, i1l 16, 16, il 5 16,
Tot al brande 35, 35, 36 37 39 40 41 43 37 43
M2M customer s 3, , ¢ 3, ¢ 3, ¢ 3, ¢ 4, ( 4, 4, ¢ 3, ¢ 4, ¢
MVNO customers 4,! 4, ¢ 5, ¢ 5, 6, ( 6, 6, ¢ 7, ( 5, 7, (
Total whol es 7, ¢ , 8, ¢ 9, 9, ¢ 10, 10, 11, 9, 11,
Tot al custom
period 42, 44, 45, 46, 49, 50, 52, 55, 46, 55,
Year Ended
Quarter
(0 nousan s CESER CENED GENER GXNIES CYSIE CENER CENER CINES NEXES) IEEES
Net customer &
(Il osses)
Branded postpe
customers (1) 68 6 4 80 1, : 57 1, 1, ( 1, ¢ 4, (
Branded postpe
broadband cust () B 5 6 6 32 20 23 6 83
Tot al brande
customers (1) 68 6 4 86 1, 90 1, 1, : 2, ( 4, ¢
Branded prepai 31 (9 2 11 46 10 41 26 BRE 1, %
Tot al brande 11 60 67 98 1, 1, ( 1,7 1,¢ 2, 6,
M2M customer s 20 13 7 17 22 22 22 15 5 i 81
MVNO customer ¢ 37 31 34 49 38 23 33 43 1,! 1,
Tot al whol es 57 4585 85 66 60 46 5 5 58 2, ( 2,
Tot al net cu 68 1, ( 1, ( 1, ¢ 2, 1, ¢ 2, 2, 4, ¢ 8,
Note: Certain customer numbers may not add due to rounding.

T-Mobi |

e US,

|l nc.

Suppl ementary

Quarter

Pr

(0]

For Mat @ombi

Year Ended

Sands)_
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T-Mobil e US, I nc. Suppl ementa

Quarter

ry Pr

o For ma

Combi

ned Oper

Year Ended

(CENEX EENE] GENEX CXNER CENEN EENE] CEXE CINEL EXES X

Branded postpe 1. % % % % % % % % % %
Branded prepai 4. % 4. % 4. % 5. % 4. % 4. % 4. % 5. % 4. % 4. %
Al historical and curr e#obp dret iamg avettir wiPtCyS the tamelesn htalse ben r el
teated as migration activity between brands/products, cohsssten
treat ment | owers the churn rates for both branded postpaid and
Year Ended
Quarter 31,
-
Service revent $5,1 $5, 1 $5, 1 4 $5, $22
Thereof, branc
revenues (in r $3,2 $3,2 $3,3 $3,3 $3,4 $3,5 $3,6 $3,7 $13, $14, 3
Tereof, brand:¢
revepuesmi |l lio$1,6 $1,6 $1,5 $1,6 $1,6 $1,7 $1,7 $1,8 $6, 4 $6, 9¢
Total revenues $5,9 $6, 6 $6,6 $6,8 $6,8 $7,1 $7,3 $8,1 $26, $29,5
Adjusted EBITI $1,4 $1,2 $1,3 $1,2 $1,0 $1,4 $1,3 $1,7 $5, 3 $5, 6¢
Adjusted EBITL 29% 25% 26 % 24 % 20% 26 % 24 % 30% 26 % 25%
Cash capeerty g1 > g1, 1 $1,0 $88: $94° $94( $1,1 $1,2 $4,2 $4, 31
Equi pment (in
Branded postpé $54. $54. $5@2 $51. $50. $49. $49. $48. $53. $49. ¢
Branded prepai $35. $35. $35. $35. $36. $37. $37. $37. $35. $37.1
(i millions, except net debt | 201 201 2014 2014 2014 2014
Net Debt (excluding Tower Ob
Adjusted EBI TDA Rati o
Shoetretr m debt $ 21 % 19 % 24 % 15 % 27 % 1, % 8
Lorger m debt to affiliates 11, 11, 5, ( 5, 5, 5, 5, (
Lorgerm debt 6, : 6, 14, 14, 14, 16, 16,
Less: Cash and cash equivale (2,) (2,) (5,) (5,) (3,) (5,) (5,)
Net Debt (excluding Tower OIf$ 15, $ 15, $14, $14, $17, $17, $ 16,
Last twelve months Adjusted E 5, T 5, 4 5, & 4, ¢ 5, - 5, 5 5, @
Net Debt (excluding Towerh®b
Adjusted EBITDA Rati o 2. 2. 2. 3. 3. 3. 3.
* Pro Forma Combined EBI TDA
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Pro Forma Combined Reconciliations

Year Ended
Quarter

(o mions) (CEER GENER EENER CENER GESEER GENER CENED CENEX NEXES] MEXES
ServiceesRevent

T-Mob e $ 4,(%$ 4,79%$ 5,.%$ 5,:%$ 5,:%$ 5,¢%$ 5,¢%$ 5,¢%$ 19, $ 22,
Met roPCS 1, : 36 o} 0 0 o} 0 0 1, ¢ 0
Total servic$ 5,.9%$ 5,.%$ 5,.%$ 5,.%$ 5,%$ 5,% 5,¢%$ 5,¢%$ 20, $ 22,

Branded Revent

T-Mob e $ 3, % 4,!% 4,¢$ 4,¢8%$ 5,(%$ 5,:%$ 5,% 5,!%$ 18, $ 21,

MetroPCS 1, ! 36 0 o] o] o] o] o] 1, ¢ o}
Tot al brande$ 4,¢$ 4,¢%$ 4,¢% 4,¢%$ 5,(%$ 5,72%$ 5,8%$ 5,!% 19, $ 21,

Branded Prepai

T-Mob i e $ 50% 1,:%$ 1,¢:$ 1,¢$ 1,¢%$ 1,7% 1,78 1,¢%$ 4,¢8$ 6, ¢
MetroPCS 1, : 36 3 ) ) 3 ) ) 1, ¢ )
Tot al brande
revenues $ 1,¢$ 1,¢%$ 1,:%$ 1,¢%$ 1,¢$ 1,7%$ 1,7%$ 1,¢3%$ 6,¢9% 6,¢
Tot al Revenues
T-Mob e $ 4,¢$ 6,:% 6,¢$ 6,¢$ 6,¢$ 7,:% 7,:% 8,:% 24, $ 29,
MetroPCS 1, : 4 2 6] 6] 6] o) 6] 6] 1,7 o)

Tot al revenu$ 5,¢%$ 6,¢%$ 6,¢$ 6,¢$ 6,¢$ 7,.:%$ 7,:% 8,.% 26, $ 29,

Year Ended
Quarter

(o mi1sons) (CESEER GENER EENER CINER GESEER GENER CENED CINEX NEXES) IEXES
Cash CGRpeperty & Equi pm

T-Mob e $ 1,(% 1,(% 1,(8$% 88 ¢ 94 % 94 ¢ 1,:%$ 1,:8% 4,08% 4,1
MetroPCS 15 6 0 6} 6} o} 0 0 21 0

Tot al CaPhopg
& Equipment $ 1,:%$ 1,:% 1,08% 88 $ 94 % 94 ¢ 1,:%$ 1,:8%$ 4,:9%$ 4,1

-MéobR20Da3UBApTFeseApsi ItNi@DitI2esaddrsst dire

(1) The second qu r
S i r May and June 20133, &s01t3he busi nescs

on a combined ba

n o
—

Year Ended
Quarter

(o miions) CHSEER GENER EENER CINER GISER GENER FENER CINER NEXES) IEEES
Si mple Free Ce

Pro Forma Comt
EBI TDA $ 1,% 1,:%$ 1,:% 1,:% 1,(%$ 1,% 1,:% 1, %$ 5,.8% 5,¢
Pro For ma Comt
Casap€rroperty
Equi pment 1, : 1, : 1, ( 88 94 94 1, ! 1, @ 4, N

Si mple Free $ 23 % 15 % 32 % 35 % 14 % 51 % 21 % 45 % 1,0%$ 1,°¢
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rwdrodki ng Statements

i s | nvestiorc!| Riadcetsd ddkr wgr dt at ements" within the meaning of the U.S. f
at are not statements of hisfTMobchk UBdlcanacncbtuldo mlg, sh ertseenfeguti sd ganbaveu,d
rategy, integration of MetroPCS, expected net-wooki mpdetrait eméenbdosn. aGen e
r wacalki ng statements may be identified by wordsj satchd asbélaineve, patient'
stimates," "targets, Vi ews, may, wi Hlo,0"k i"nfgo rse caa setme"n t asn & peetatke ro n:
de, are based on current assumptionts manskexapedtancensai andes nvbmper &:
ture results and cause those results to-ldiofkfierg mdtad reimeinlty fi memhutdlegs a
'l owing: our abilitypéetoi tciownp el.eS.i nwitrheel éhd g htl gl em@armmuni cati ons industr
ternational economies and markets; significant capitahessmml ampnbsar al
ility to aampds tion ftueawwhreolcdhgy, enhance existing offerings, and introd
mands; changes in |l egal and regulatory requirements, Tatéudungneaenwocl
mhidity to successfully maintain and i mprove our networekjuigmkntthe pos
ilures; severe weather conditions or other forceSaarietuires eavrechtBx c lmardg
mmi ssion, including those desctrKi bfed eid®ew urhi Anhres ala nR e [Ex rothFaembyr ed-aiioym n2l 53, s
14. You should not place -uodkengebt ahemenhnset htdss eudpbdoantvesor kdonndgear st thakt e me n t
ether as a result of new information, future events or otherwise, ex

ouiMobil e US, Il nc.

Amer i-car rsiMaub,i | 8 US, Il nc. ( NYSE:walyM)n siusmerresd eafnidn ibnugs itnhees ses buy wire
ading product and service innovation. The Company's adyvaercceals ntad i mamrwe
an 55 million customers wmo qarad iurywialnldi el tue . c BrapMamii ne B3 | prvaiwi, d eMa s
rough its subsidiaries aMdboperands Met s oPC&gsfkop bhoaeds Mo®i mat icom, p
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Definitions of Ter ms

Operating and financi alMonbeialseu'rse smaammraeg euntel niti zteod ebwalTuat e its operating pe
meet | iquidity requirements. Al t hough ec omepaasnuireess iinmn tphree cwikodelil e est shhe Inddaense
the measures facilitate key operating performance compar imemts, wiirnwe Dtt dn
and analysts with useful iemfmasntatp emf dromascse san c nals ivatl uian f orecasting
1.Custoi8ém™ card wi tMoba lwenimpwbe ITe identity number which generates revenue
customers that are qualifiea tehe@yegerferralploys tpey dafstearviicreg uwrhiemg ser vi c
generally pay in advance. Wh @ W/Eascehli en ec sM2dvime rasn di nvolbu d e Wa achiummd Net wor
that opeMabil ens Tnet woadked bhuyt wh el enmal e partners.

2.Ch
pe

3.Cu
ac

4. Av

urMumber of customers whose service was discontinued as a percentage
riod.

stomers p-@heacaauombretr of branded post paipderciuosdt odmevrisd eads boyf tthhee neunndb eorf
counts as of the end of the period. An account may include branded
erage Revenue PeAvAcagenmofARPA) brandedeposepgdapdrsacciocetreBeanded

venues for the specified period divided by the averagednwmbdrheof br
mber of mont hsMobni Iteh ec opresriidoedr.s bir amel eidn ciocsd tpiavi el AfRPIAt $ or evenue gr owt
the average number of branded postpaid phone customers per account

erage Billings -ReeraAgeomomnt hdABphdradansdedvipoe revenue earned from cust
an (EI'P) billings divided by the average number of br aenrd eodf pnoosnttphasi di
e peiMiodbdl| e Deli evdedapesagai draomstomer billings per account is indi
ui pment inst-Blbbmkets, ctisbom@&rs each month on a per account basis.

erage Revenue PhAvelsee mHMAMRPI)Y s erfvriocne cruesvieonmieer se.ar nSeedc vi ce revenues

ivided by the average customers during the period, further divided b

anded postpaid phone ARPU excludes mobile broadband customers and r

Average Billings-Aperagsemo(OABPY) branded postpaid service revenue ear ne

av
po

Se

5 Co
ut
ca

Co
wa

Se
ch
co

6.Ad
e X
re
op
pe
Ad
re
ev
i
ot
de

erage branded postpaid customers during the peri-Mahibléduir ehhes bi anded
stpaid ABPU is indicative of estimated cas-Mobbl éeestcosspmens| edchgm

rvice ¢Brveemdueeds postpaid, including handset i nsurnadn coet,h ebrr asnedrevdi cper erpeavi

[
—
o

f -€estsckese oper atMo bainlde 'nsainnettawonr kTs, i ncl uding direct switch and
ilities, maintenance, and | abor coss$ssamssocosated weghl acowyprkeesmpl o
rriers; fixed and variable costs paid to third parties for the use

st of equiCorsetnst tddmlseedl d' sT equi pment, i nclsydiimg ead wirgmendt ,usd aneans sqr isd
rranty expenses.

l'ling, general and-%dlmdmiiesd rarnd vea gexp eaarsce shenefits not directly attr
es; taxes other than ailnecso nteo ninaixsessi;o na dcvoesrttsi;s icnugs taonnders bi | I i ng; cal
sts; regul atory fees; professional service fees; and rent and wutili

@
-
«

ed-EaBrIinfibn/Ags before interest expanxsedepercofati bacsrcadsmooimpeam@) h pn:
es not -Moebfilleec'tsi voen goofi nT[g operating performance. Adjusted EBI TDA
es. Adj us t-GAIAEBfl iTDAN ¢ ish lai meMcbiyled'us management to monitor the f
FMorbsi.l e Tuses Adjusted EBI TDA internally as a metric to evaluate

j t
s
u
t
rmance, and as a-Mdencémarepeéepatevaupeef dr mance in comparison to
t
r
a
a

p
v
e
r
]

q

ed EBI TDA to measure its ability to provide cash fpliagwd to meet

ements, and tToMotbuha fbetd urre egr awmtah ysts and investors use Adjuste
aluate overall operating performance and facilitate compRAilaons wit
mitations acl amndnaHogulidcadott obe considered in isolation or as a sub:
her measure of financi al performance reported in accordéhossywi th GA
t aiim etdhe ReconcedAAPatFiomanocfi aNonMeasures to GAAP Financi al Measures sc

cC c ST O 0O C
- »w O ©® 5 S un
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DefinitiongcohtiTeuoed)

7.Cash capital-Aemopent &si tpuarieds f or construction and the purchase of propert

8.Smart phOUMES/ HSPA/2HISSPASPA+ 42/ 4G LTE enabled converged devices, which i

9.Si mpl e Free-AQgaulstreldowBl TDA | ess cash capital expenditures. Simple Fr
of liquidity &momav amucihndiacsat os gfenerated from the ordinary course of b
be construed as an alternative to cash flows from operating activitie

10.Net dRbatrer m debrem demty to afdfierimadedt fedclodgng tower obligations),
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