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T-Mobile US, Inc.

T-Mobile US Reports SecQuehirte2016Results

1.9 MlionCustomer NetRecord_.ow Churn of 1.278et Income of $225
Million,12% Service Revenue Growth and 36% Adjusted EBITDA Gr¢
overYear

Second Quarter 20d&hlights

Customer momentum continues for the fastest growing wireless éongyas®y in

1.9 million total net add8th consecutive quarter of over 1 million
890,000 branded postpaid net adds
646,000 branded postpaid phone netleddisidustry in branded postpaid phone net adds for the 10
consecutive quarter
476,000 brandguiepaid net addap 167% YoY due to strong growth from MetroPCS
A Recordow branded postpaid phone churn of 2@3#6 6 bps QoQ and 5 bps YoY

Customer growth translating into indeatiiyng financial growth

$6.9 billion service revenues, up 12.%% Yo
. TMobile led industry in YoY service reperaentaggrowth for 9th consecutive quarter
$9.2 billion total revenues, up 12.8% YoY
. TMobile led industry in YoY total reymraentaggrowth for 12th time in past 13 quarters
Net income of $225 milkor earnings per share of $0.25
$2.5 billion Adjusted EBITDA, up 35.6% YoY
. 36% Adjusted EBITDA margin, up from 30% in the second quarter of 2015
A Branded postpaid phone ARPU of $47.11, up 1.9% QoQ and generally stable adjusting for Data

Continuedimpovements in Americads fastest and f

A Fastest 4G LTE network in thé&ebi®ng in average download speeds for 10th consecutive quarter
A 311million POPs covered with 4G LTE
A 0Extended Rammog étan2d0Edliond3@Bras858 market areas

Raising customer outlook aadowind\djusted EBITDA target for 2016

A Guidance range tmanded postpaid net addcreased to 3.4 to 3.8 million3r2ro 3.6 million

A Narrowind\djusted EBITRdxget to $9.8 to $10.1 billion from $9.7 to $10.2 billion
Guidance includes aggregate impact of leasing and Data Stash now expected to be $0.8 to $
and the $0.6 billion spectrum gain in the &rstropf 2016

A Maintaining guidance of $4.5 to §ili8n of casbapitalexpenditures

OWVe outperformed the competition again on every key metric, while delivering the best postpaid phoné
numbers in our history! ®™abdl dohnoQegeter &f
continues to deliver results that are the best in the business despite the&begpetifants to compkéte.

—John Legere
President and CEO of T-Mobile




Total Branded Postpaid Net Adds

(in thousands)

1,292
1,008 1,085 1.041

890
917

2015 3Q15 4Q15 1Q16 2016
H Phone ® Mobile Broadband

Branded Postpaid Phone Churn

1.46% 1.46%
1.32% 1.33%
1.27%

2015 3Q15 4Q15 1Q16  2Q16

CUSTOMER METRICS

Branded Postpaid Customers

A

>

Branded postpaid net customer additions were 890,000 in
the second quarter of 2016 compared to 1,041,000
first quarter of 2016 and 1,008,000 in the second qt
2015The sequential and peafyear decline in brande
postpaid net customer additions was primarihedue 1
absence of iconic device launches in the period.

Branded postpaid phone net customer additions were
646,000 in the second quarter of 2@hepared to 877,0
in the first quarter of 201y 60,000 in the second que
of 2015T-Mobile led the industry in branded postpaid
phone net customer additions for the 10™ consecutive
quarter.

Branded postpaid mobile broadband net customer
additions were 244,000 in the secompiarter of 2016,
compared to 1,600 in thiirst quarter of 2016 and 24¢&
in the second quarter of 2015

Branded postpaid phone churn was 1.27% inthe second
guarter of 2016, dowrasis poinfsoml.33% imhefirst
quarter of 2016 and down 5 basis points from 1.329
second quarter2®15This quarter marked the best ever
branded postpaid phone churn performance in the
Company’s history. The sequential and peafyear
decline in churn reflects a reduction in promotional .
across the industry in the second quarter o0 Es a:
ongoing i mprovements in
service, and the overall value of its offerings in the
marketplace, resulting in increased customer satisf
loyalty.

In June 2016MDbbileentered inEn agreement under
which thed@npany agretasell itsnarketing and
distributiorights to certain existiMpbilecbranded
custoners to a current MVNO pdrtretransaction,
expected to close late third quarter of 2016, is subje
regulatory approaatl other closing ctindsAssuming
closing, approximately 1.4 million branded postpaid
customers aagproximatedy3 milliobranded prepaid
customersawmldtransition to beingeded as wholesale
customer3he customer transition is expected to ha
significant impact on reported branded postpaid pht
churn following closing. For example, ormapitmasas
if theransaction closed at the beginning of the seco
guarter of 201&ported branded postpaid phone cht
would have been 18 basiEgplower at 1.09%.



Total Branded Prepaid Net Adds

(in thousands)

807
595
469
]

2Q15 3Q15 4Q15 1Q16
Branded Prepaid Churn

4.93%

4.09% 4-20%
3.84%
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Total Branded Net Adds

(in thousands)
1,680 1,761 1,848
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Wholesale Net Adds

(in thousands)
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476

2Q16

3.91%

2Q16

1,366

2Q16
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2Q16

Branded Prepaid Customers

A Branded prepaid net customer additions were 476,000 in the
second quarter of 20d@impared 807000 in thirst
quarter of 2088d178000 in theecond quarter of 2015
The sequential decline was primarily due to seasonal
The yeavesear increases primarily driven by succes
MetroPCgromotional activiages! continued growth in ne
markets

A Migrations to branded postpaid plans reduced branded
prepaid etcustomer additions in the second quarter of
by approximatetin,000 up from 200 inhe first quarter
of 201@&nd175000 in theecond quarter of 2015

A Branded prepaid churn was 3.91% in the second quarter o
2016 compared 884% in thigrst quarter of 2016 and
4.93% in the second quarter of B@d.Sequential increas
was primarily due to seasonal factors.-Ovesgzar
decline was primdnipacted kstrong performance at thi
MetroPCS brand and a methodology change thtrocc
the third quarter of 2015

Total Branded Customers

A Total branded net customer additions were 1,366,000 in the
secondjuarter of 2016 compared to D@3 & thiérst
quarter of 2016 and 1,186,000 in the second quarter
This was the 10™ consecutive quarter in which branded net
customer additions surpassed the one million milestone.

Wholesale Customers

A Wholesale net customer additions were 515,000 in the
second quarter of 2016 compared @@ #Bthiérst quarte
of 2016 and 88®0in the second quarter of 2015



Total Net Adds

(in thousands)

2072 2312 5062 2221
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T-Mobile Coverage Map
(as of June 30, 2016)
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Average 4G LTE Spe@d¥16
(in Mbps)

22.4 21.6

20.7
I I . :
T-Mobile Verizon AT&T Sprint

Based oo b i | ysif of craveuacked 4G L@igwnload speeds.

Total Customers

A Total net customer additions were 1,881,000 in the second
quater of 2016 compared to 2)PRTin thirst quarter of
2016 and 2,000 inhte second quarter of 20Hi5was
the 13" consecutive quarter in which total net customer
additions exceeded one million.

A T-Mobile ended the second quarter of 2016 with 67.4 million
total customers, upmore than 24 million custoomeaspro
forma combined basis from the end of the first quarte
when Mobile launched the firstddmer initiative.

NETWORK

Network Modernization Update

A T-Mobile now provides 4G LTE coverage to 311 million
people. This igpfrom 30&illion as of the first quarter 2C
earningand 29Million as of the second quarter 2015
earnings

A Wideband LTE, which refers to markets that have bandwidth
of at least 15+15 MHz dedicated to 4G LTE, is now available
nationwide, covering 224 million people.

AVoice over LTE (“VoLTE”) comprised 57% of total voice call
minutes in the secompiarter of 2016 compard@@in the
secondjuarter of 2015. Moving voice traffic to VOLTE 1
capacity andaks for an acceleratddrraing of spectrum
currently used for 2G and-BIBbile is leading the US
wireless industry in terms of VOLTE migration.

Network Speed

A T-Mobile continues to have the fastest nationwide 4G LTE
network in the U.S. based on download speeds from mill
useigenerated tests. Thiseitenth consecutive quarter that
T-Mobile has led the industry in average download speeds.

Aln the second quarter of ZtM6bile’s average 4G LTE
download speed was 22.4 Mbps compared to \&m a21.6
Mbps, AT& T2 "Mbps, and Sprini&tiMbps.



T-Mobile Average Spectrum

Ownership, Top 25 Markets
(Band, in MHz)
700 MHz,
12

AWS, 44

PCS, 30

Total Customers Enrolled in JUMP!
Programs
(in millions)

11.3 12.2

13.3 13.7 14.0

2015 3Q15 4Q15 1Q16  2Q16

Spectrum

A At the end of thecondjuarter of 20TBMobile owns or has
agreements to own an average of 86 MHz of spectrum across
the top 25 markets in the U.S. The spectrum is compr
average G2MHz in the 700 MHz band, 30 MHz in the
MHz PCS band, and 44 MHz in the AWS band.

A During the fiestd secongliartesof 2016, Mobile entered
into greements with multiple parties to acquire 700 Ml
Block spectrum licenses covering appro&bnaitidn
POPs forllbillionThesdransactionthe majority of whic
areexpected to close insmond hadf 2016will increase 1
Mo b i [|4mard spedtraumiholdings gbémillion POPs 1
269million POPs upon closing and include the cities o
Chicagdyashville, Salt Lakga®idColumbus.

A The Company is a qualified bidder in the 600 MHz broadcast
incentive auction.

A-Block Update

A T-Mobile owns or has agreements to own 700 MHz A-Block
spectrum covering 269 million people or approximately 83%
of the U.S. population. The spectrum coadiref theop 10
market aas and 28f the top 30 market areas in the U.$

A T-Mobile has deployed its 700 MHz A-Block spectrum in 350
market areas covering more than 200 million people under
the brand name “Extended Range LTE.” Extended Range L
travels up to twice as far asamidspectrum and works u
four times bettebirldings. The Company expects to cc
to aggressively-oolt new 700 MHz sites in 2016 includi
cities oban Francisco, Phoenix, San Diego, and Las \

UNCARRIER INITIATIVES

A At the ed of the second quarter of, 28ktf the branded
postpaid customer base was on a Simple Choice plan, up
fromR4%at the end thfe first quarter of 280@93% at the
end of the second quarter of 2015

A At the end of the seagunatter of 26;114.0 million
customers were enrolled in T-Mobile’s JUMP! programs, up
froml3.7million at the end offitst quarter of 2G@&i11.3
million at the end of the second quarter of 2015

Un-carrier Updates

A Un-carrier 11: GET THANKED: On June 6, 2018/dbile
introduced its eleventitdwrier move, a set of initiatives
dedicated exclusivelyhankingMobile customeitsvas the
biggest Ucarrier yet in terms of media coverage and s
media discussions.



Binge On Service Partners
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Devices Sold or Leased
(in million units)

Total Company
Smartphones
Non-Smartphones

Mobile Broadband Devices

Total Company

2Q16

102

Current

7.4 8.8 8.1
0.5 0.2 0.3
0.4 0.4 0.5
8.3 9.4 8.9

A Stock Upis a program tipabvides eligibldvobile
customerthie opportunity to becdWmbile owners by
offering every existing and new account holder a full <
Mobile common stdakstomers can also grow their
ownership by up to 100 shares peregaanifxy one share
every new aetigccount they refer

AAs part of Warrier 11, the Company also laurdiobder
Tuesdays, a program that thanks adligfldenrustomers
with free stuff aandhance to vépic prizes every Tuesday
customers need to do to get thanked is to dowiH\dailoilt
Tuesdayapp and check in every Tuesday to clagifistheil
Since Mobile Tuesdays launched, the app was rankec
the Apple App Store and has been dedmdaal\b million
times, and customers have hit the redempti8millitton
times to receive their gifts.

ATMobile continues to addar@hexcitingjfts angrizego
theT-Mobile Tuesddysup. Most recently, the Company
added free, unlimited data for Pokemonf@byfeara

ABinge On Amp@dlobile has continued to expand its pc
video initiative to include even more services that can
without usi ngpeadpatoinsent. blaree
than 100 video services now qualify including new ser
PBSABCandDisney Chantirelddition to initial program
participantike Netflix, Hulu and HBO fd6bile customer:
have streamed more thaae quartersaolillion durs of
video without using theirdgighd data allowance since tt
launch of Binge On in November 2015.

DEVICES

A Total devices sold or leased were 8.9 million units in the
second quarter of 2016 compared to 9.4 million units
quarter of 20B&d8.3 million units in the second quarte
2015

A Total smartphones sold or leased were 8.1 million units in the
second quarter of 2016 comparedndli®Buts irthe first
quarter oftd6and7.4million units in thecond quarter of
2015

A The upgrade rate for branded postpaid customers was
approximately 6% in the secompliarter &f016compared to
appoximately 7% in the first quarter crtDapproximate
9% in the second quarter of 2015



DEVICE FINANCING

Total EIP Receivables, net and QoQ Equipment Installment Plans (EIP)

Change in Total EIP Receivables A T-Mobile financed $1.562 billion of equipment sales on EIP in
($ in millions) the second quarter of 20185 4k from $1.246lkon in the
$5,114 ¢4 771 first quarter of 2016 and @Wnfrom $1.697 billion in th

i second quarter of 201 sequential increaagprimarily
NZS $3,053  ¢2 662 due to thenix shittackto theelRprogramvhich started in tt
$272 — first quarter of 2016 and continued in the second quar

B — 2016. The yearegear decrease was primarily due to
$(343) ') $(172)  $(391) promotions for devices, the impact of the JUMP! On C

program launched at the end of the second quartenof
a lower upgrade rate for branded postpaid customers

s Q0Q Chg in Total ElP=mm=Total EIP Rec., net A Customers on Simple Choice plans had associated EIP
billings of $1.344 billion in the second quarter of 216
1.5% compared to $1.Blbn ihe firsjuater of 2016 an
down 3% from $1.3%llion in the second quarter of 20
The sequentiatiease was primarily daehtgher level of
devices financed using EIP plans. Thweyear decline
was primarily due to promotions for devices, the impa
JUMP! On Demand program dauaicthe end of the secc
quarter of 2015, and a lower upgrade rate for brandec
customers in the second quarter of 2016.

A Total EIP receivables, net of imputed discount and
allowances for credit losses, was $2.662 billion at the end of
the second quarter of 2Z@hepared &3.053villion at the
end oftte first quarter of 2016 and $billié4 at the end o
the second quarter of 206 sequential and pearear
decline in the total EIP receivables, net wigsdorenar
sales of certain EIP receivabldgsedngbact tfe JUMP! Ol
Demand progrdemnchedt the end of the second quartt
2015.

Aln the second quarter of 2M6bile amended the terms
itsarrangement to sell certain EIP aceoaiviablto
increas#smaximurfundinggommitment thereunder fromr
$800 million to $1.3 billlsof June 30, 2016, the
arrangement provided funding of $1.2 billion, an incre
$0.4 lilion compared to March 31, ZI6bile will
continue to servicedhstomers and the related receivat
including facilitating customer payment collection, in €
for a monthly fee.

Leasing Plans

A Leased devices transferred from inventory to property and
equipment, net was $52 million in the second quarter of 2(
compared to $668lion in the first quarter of. 706
sequential decline was primarily due to the continued
back to the EIP prograthe second quarter of 2016.



Leased Devices Transferred to P&E,
net and Original Consideration

Received & Lease Revenues, Net
(% in millions)

$1,463
$29
$87 52
J mm *52
3Q15 4Q15 1Q16 2Q16

mCons. Rec'd & Lease Revs, NeLeased Devices Trans. to P&E

Total Bad Debt Expense and Losses

from Sales of Receivables

($ in millions, % of Total Revs)

1.91% 2.01% 1 799

A Depreciation expense associated with leased devices was
$397 million in the second quarter of 2016 compared to
million in the first quarter of 2016

ALeased devices included in pr@pettequipment, net wel
$1.87&illion at the end of the second quarter of 2016
compared to $2.223 billion @nttief the first quarter of
2016

A Lease revenues were $367 million in the second quarter of
2016 compared to $342 million in the first quarter of 2

A Original consideration received and lease revenues, r
$327 million in the second quarter ptid@a6from $377
million in the first quarter of 2016. Original considerati
represents cash down payments received from custot
operating lease inception, which is amortized over the
the lease. Lease revenues, net exclude anodirimeation
original consideration.

A The difference between the original consideration rec
lease revenues, net, and the amount of leased device
transferred from inventory to property and equipment,
returns approximates thkimgpcapital impact aklag.

A Future minimum lease payments expected to be rece
the lease term were $1.178 billion at the end of the se
guarter of 2016, down from $1.425 billion at the end ¢
guarter of 20J&uture minimueasgayments exclude
optionalesidual biput amounts at the end of the lease

CUSTOMER QUALITY

A Total bad debt expense and losses from sales of receivables
was $165 million in the second quarter of 20fpeed to
$173 million in the figsarter &f016 and $158illion in the
second quarter of 2015

A As a percentage of total revenues, total bad debt expense
and losses from sales of receivables was 1.79% in the secon
quarter of 2016 compared to 2.01% in the first quartel
and 1.91% in the second quarter of 2015

ATotal bad debt expense and losses from sales of rece
was sequentially lowehe second quarter of 2@p&ally
bad debt eepsdends tincreaseeasonally the second
half of the year compared to the first half



Branded Postpaid Phone ARPU
($ per month)

48.19
$ $47.99 $48.05 $47.11
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2015  3Q15 4Q15 1Q16  2Q16

Branded Postpaid ABPU
($ per month)

$63.29 $62.96 $63.74 $62.59
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2015 3Q15 4Q15  1Q16  2Q16
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AEIP receivables classified as Prime were 42% of total EIP
receivables at theend of the second quarter of @046
compared W6 at the endtbk first quiter of 20%6hd
52% at the end of #ezond quarter of 20MBesequential
and yeaveweadecline in EIP receivables classified a:
was due to thentinuedalsof certain EIP receivabies
the additional EIP securitization in the sectand2016
Including the EIP receivables sold, total EIP receivables
classified as Prime were 53% at the end of the second qui
of 2016, compared to 52% at the end of the first quart
2016.

REVENUE METRICS

Branded Postpaid Phone ARPU

A Branded postpaid phone ARPU was $47.11 in the second
quarter of 201 1.96 fron$46.21 in the first quarter of
2016and down 2.2% from $48.19 in the speaner of
2015As noted in prior quartenanded postpaid phone
ARPUN the second quart&Qdfowas impacted by the-nc
cash neevenue deferral for Data Stash.

A Excluding the impact of Data Stash, branded postpaid phone
ARPU in the second quarter of 2016 increased by 0.8%
sequentially and declined by 0.4% year-over-year. Branded
postpaid pho#drPWvas generally stable as continued
strategic focus on family plan pengtratiostional actiyit
and Ugarrier initiativesreoffset by higher data attach r
andgrowth in insurance programs revenue

Branded Postpaid ABPU

A Branded postpaid ABPU was $62.59 in tle second quarter ¢
2016, up 1.1% from $6inABdirst quarter of 2016 and
down 1.1% from $63r28e seconduarter of 2015.
Branded postpaid ABPthe second quarter of A@E5
impacted by the r@sh net revenue deferral for Data St

A Excluding the impact of Data Stash, branded postpaid ABPU
in the second quarter of 2016 increased by 0.3% sequentially
and by 0.3% year-over-year. Sequentially and ysaw/ear,
the slight increaseranded postpadBPU was primarily ¢
to stability in branded postpaid phongGAdRbin total
lease revenues and EIP billingger user basis also
contributed to the y®agyear increase



Branded Postpaid Customers per
Account

2.64
2.59
2.54
2.48
= . . I

2015 3Q15 4Q15 1Q16  2Q16

Branded Prepaid ARPU
($ per month)

$37.83 $37.86

I $37.46 5163 $37.58 I

2015 3Q15 4Q15 1Q16  2Q16

Service Revenue Growth at Wireless Peers
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Branded Postpaid Customers per Account

A Branded postpaid customers per account was 2.64 at tke end
of the secomplarter of 2016, compared t@aPth@ end of
the first quarter of 28d62.43 at the end of the second
quarter of 201Bhe sequential and-greaear increase w.
primarilywk tangoingervice promotions targeting fami
and increased penetration of mobile broadband devic

Branded Prepaid ARPU

A Branded prepaid ARPU was $37.86 in the secomplarter of
2016up 0.7% from $37iB8hdirst quarter of 2016 and f
compred to $37.83 in the seqoiader of 201%5equentiall
and yeavvesyear, thglight increaseereprimarily due to a
increase in the mix of branded prepaid customers chc
plans with more datartially offset by dilutiongiramwih of
customes on rate plan promotions

REVENUES

Service Revenues

A T-Mobile once again led the industry in year-over-year service
revenue percentage growth in the second quarter of 2016.
This maskthe nih consecutive quarter thvéhile has led
theindustry in yearesear service revepercentage
growth.

A Service revenues were $6.888 billion in the second quarter
2016, up 4.7% from $6 Bildnn the first quarter of 201!
and up 12.1% from $6.144 billion in the second quartt
2015

A Sequatially, th@crease in service revenues was prima
to growth in the Company
success ofMo b i Iceadrsr ilknr i ni ti at
prepaid branggrong customer response to promotiong
activities targey familiegrowth in insurance programs
revenue, and a sequentially lowershomet revenue defe
from Data Stash, which tot@&difion in the second que
of 2016, compared to $138 million in the first quarter



Service Revenues

(% in millions)
$6,888
$6,556 $6,578
6,302
1 $. I I
2Q15 3Q15  4Q15 1Q16 2016
Equipment Revenues
(% in millions)
$2,188
$1,915 $1,851
2Q15 3Q15  4Q15 1Q16 2016
Total Revenues
($ in millions)
$9,222
$8,599
$8i9 ] $8i7 I I
2Q15 3Q15  4Q15 1Q16 2Q16
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A Yeapvesearthe increase in service revenues was prir
due to growth in the Con
continued success-dMd b i |cari@esinitidtives and the
Company s ,stromgrustonder respoase tb s
promotional activitizgeting famei$, and growth in insure
programs revendéese increases \wpardally offset by a
higher neoash net revenue deferral from Data Stash,
totaled $88 million in the second quarter of 2016, con
$3 million in the second quarter of 2015

Equipment Revenues

A Equipment revenues were $2.188 billion in the secompliarter
0f2016, up 182&from $1.8HAillion inhe firsuarterfo
2016 and up 14.3% from $1.915 billion in the second
2015Equipment revenues in the second qzéadérweére
comprised of lease revenues of $367 millioAeasdon
revenues of $1.821 billion.

A Sequentially, the increase in equipment revenues was
due tahe continued mix shift back to the EIP program
the second quarter of 2016, wesighed in an increase in
average revenue per device sold and the number of d
sold. Under the EIP program, equipment revenues art
recognized when the device is delivered to the custon
than over the term of a lease, resulting éubpghent
revenues for the quarter.

A Yeaovesear, the increaseduoipment revenues was
primarily dueda increase in lease revenues and a higl
number of devices sold, partially offset by a lower ave
revenue per device sold due to promotiensésrand the
impact frotheJUMP! On Demanagram, which launche:
the end of the second quarter of 2015

Total Revenues

A T-Mobile once again led the industry in year-over-year total
revenue percentage growth in the second quarter of 2016.
Thismarlk the twelfth time in the past tljumetars that T
Mobile has led the industry iowespear total revenue
percentaggrowth.

A Total revenues were $9.222 billion in the second quarter of
2016, up 7.2% from $8158®n in thig'st quarterf 2016
and ud2.8%6 from $8.178illionn the second quarter of
2015

A Sequentially, the increase in total revenues was prime
higher equipment reveffioes the continued mix shift ba
the EIP program and an increase in service révwenues
second quarter of 2016



Cost of Services
(% in millions, % of Service Revs)

22.7%

2Q15  3Q15 4Q15 1Q16  2Q16

Cost of Equipment Sales

(% in millions, % of Equipment Sales Revs)

140.2%

139.0%

128.3%

131.4%

20Q15 3Q15 4Q15 1016 20Q16
SG&A Expenses
(% in millions, % of Service Revs)
41.6% 42.0%  41.8%

40.2%

2Q15 3Q15 4Q15 1Q16  2Q16

13

A Yeapvesyear, the increase in total revenyeswaaily due
to higheservice revendesm growth in the customer bas
and higher equipment revenues.

OPERATING EXPENSES

Cost of Services

A Cost of services was $1.429 billion in he second quarter of
2016up 0.6% frosi421billion in thigst quarter of 2016
andup 2.3% from $1.397 billion in the second quarter

A Yearovesyearthe increase in cost of services was prim:
tothe network expansi@®MHz Alock buildut higher
lease expense and higher regulatory posgsauartially
offset bipwer domestic customer roamihtpwer long
distanceosts

Cost of Equipment Sales

A Cost of equipment sales was $2.619 billion in the second
quarter of 2016p10.36 from $2.374 billion in the first qt
of 2016 and down%Bom $2.661 billion in the second
quarter of 2015

A Sequentially, the increase in cost ofergisples was
primarily duettee continued mix shifkkia the EIP progre
during the second quarter of 2016, which resulted in &
increase in the average cost per device sold and the r
devices sold. Under the EIP program, the cost of a de
recognized as cost of equipment sales at thddinue tise
delivered to the customer rather than recognized as
depreciation expense over the term of the lease, resu
higher cost of equipment sales for the quarter.

A Yearoveeay thedecreaseas primariyiven ba lower
average cost per des@dddue in part to the impact from
JUMP! On Demand program which launched at the el
second quarter of 2Qdartially offset by an increase in t
number of devices sold

Selling, General and Admin. (SG&A) Expenses

A SG&A expenses were $2.772 billion in the second quarter ¢
2016, up 0.8% fr@&2i749 billion in the first quarter of 20
and up 13.7% from $2.438 billion in the second quarte
2015

A Sequentiallthe slight increase in SG&A expenses was
duetostrategic investmeantsupport growing the custom
base, partially offset by lower commissions due to lown
branded customer additions.



D&A Expenses

(% in millions, % of Total Revs)

2Q15

3Q15

4Q15

Adjusted EBITDA

(% in millions)

$1,817 $1,908

2Q15

3Q15

1Q16

$2,749

$2,280 I

4Q15

1Q16

2Q16

$2,464

2Q16
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A Yearoves/ear, the increase was prichagilp strategic
investments to support the growing customer base inc
higher promotiowcakts, employestated expenses and
commissions driven by higher branded customer addi

Depreciation and Amortization (D&A)

A D&A was $1.575 billion inthe second quarter of 2016, up
from $1.552 billion in the first quarter ah804#6.5%
from $1.078illon in the secoqdarter of 201B&A in the
second quarter of 2016 was comprised of devalatkzhs
D&A of $397 million anddeorite leaselated D&A of
$1.178 billion.

A Sequentially, the increase in D&A was primarily due t
increase in nalevice lease related D&A related to the
continuedbuidut of the Company
offset by a decrease in devicedédied D&A.

A Yearoveweay thencrease was primarily due to the impe
leasing. Under leasing, the cost of the leased device i
recognized as depreciation expense over the term of
rather than recognized as cost of equipment sales wh
device is delivered to the cestdime total number of lea:
devices was higher-gegasear, resulting in higher
depreciation expense.

ADJUSTED EBITDA

A T-Mobile led the industry in year-over-year Adjusted EBITDA
percentage growth in the second quarter of 2016.

A Adjusted EBITDA was $2.464 billion in the second quarter
2016, down 10.4% from $2.749 billion in qoeriestof
2016and ug85.6% from $1.817 billion in the second qu
2015

A Excluding spectrum gains from the first quarter of 2016 and
the second quarter of 2015, Adjusted EBITDA increased by
16.6% sequentially and by 37.3% year-over-year.

A Sequentialiyre declin Adjusted EBITDA was primaril
tothe spectrum gain recorded in the first quarter of 20
Excluding the spectrum gain, Adjusted EBITDA incre¢
primarily due to growth in the customer base and lowe
on equipment, and a sequentially lowasmanpact of D¢
Stash

A Yeapvesear, the increase in Adjusted EBITDA was pi
due to growth in the customer base and lower losses
equipment, partially offset by higher SG&A expenses
strategic investments to support the growing custome
a higher narash impact Data Stash.



Net Income
(% in millions)

$479
$361 $297

H =N
]

$225

Cash Capital Expenditures

($ in millions, % of Service Revs)

21.8% 0
19-4%\17.8%/ 20.3% 19.6%
$1,19 $1,43 $1,344

Free Cash Flow
(% in millions)
$802
$411 $419

$(30)

$(310)
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A Adjusted EBITDA margin was 36% in the secompliarter of
2016 compared to 42% in the first quarter of 20%6 ianc
thesecondjuarter of 201Excluding spectrum gains from
the first quarter of 2016 and the second quarter of 2015,
Adjusted EBITDA margin was 36% in the second quarter of
2016, compared to 32% in the first quarter of 2016 and 29%
in the second quarter of 2015.

A The aggregate impact from leasing and Data Stash on
Adjusted EBITDA in the second quarter of 2016 was $279
million. Leae revenues were $3@lion and the mapact
from Data Stash we&rillion in the second quarter of 2

NET INCOME ARBRNINGS PER SHA

A Net income was $225 million in the secompliarter of 261
compared to net income of $479 milliofirat ¢hearter of
2016 and $36tillion in treecondjuarteof 2015

A Earnings per share was $0.25 in the second quarter of 201
compared to earnings per shadec6fifs the first quarter ¢
2016and$0.42 in the secanearteof 20155equentially th
decrease was primarily due to thaxaiftgpact of the
spectrum gain of $0.46 in the first quarter of 200€x Ye
year, the decrease was ciawéoal factors: hightarest
expense relatechigher debt balances with third parties
interst incoma@ndoweincomeax expense in the secon
guarter of 2015 due to the impact of income tax benel
discrete income tax items recognized irh28&5decrease
were offset by higher operating income.

CAPITAL EXPENDITURES

A Cash capital expenditures for property and equipment were
$1.349 billion in the secompiarter f016compared to
$1.335 billion in the first quarter of 2016 and $1.191 b
the seconguarter of 201bhe sequentaldyeaiovesyear
increasewer@rimarily due the timing of network spenc
connection wittMlo b i | e & sits4ks LTE Inetwoidk.u

A Cash capital expenditures for property and eépripneesit
months endedereb2.684 billion 201@&ompared $2.173
billion for treame periad2015, an increase of $511 mill

FREE CASH FLOW

A Net cash provided by operating activities was $1.768 billion
in the secompiater of 2016, compared to $bi0dH in t
firstguarter of 2086d$1.161 billion in the second quart
2015

A Free Cash Flow was $419 million in thesecondjuarter of
2016, compared &m outflow 8810 million in the fipgdrter
of 201@&ndan outflow $80 million in the second quartel
2015 Sequentialhe increase in free cash flow was pri
due 6 an increase in net cash provided by operating a
including sales of certain EIP receivabtasesesar the



Adjusted Free Cash Flow

($ in millions) $807
$487 $485
= [
.

$(247)

Net Debt (excl. Tower Obligations)
(§ in billions, Net Debt to LTM Adj. EBITDA)

2.8x
$19.5

3.1x 2 By

$18.7
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increase in free cash flow was primarily due to aninci
cash provided by operating activities, partially offset b
incease in cash capital expendbagsentially and year
ovesyear, the net cash proceeds related to sales of ce
receivables increased by $0.4. billion

A Adjusted Free Cash Flow was $485 million in the second
guater of 201@ompared &m outflowf$247 million in the
first quarter of 2G&lan inflow of $73 million in the sec
guarter of 201Adjusted Free Cash Flow excludes
decommissioning payments related totthne ateitdown «
the CDMA portion of the MetroPCS networkisBiecamgn
payments in the second quarter of@@%66 million,
compared to $63 million in the first quarter of 2016 an
million in the second quarter of 2015

A Adjusted Free Cash fdothe six months endasl $238
million in 2016 compared to an outflow of $346rrttiéor
same periad 2015 in spite of cash capital expenditure
increased by $511 million, and the paydown of Accou
payabland accrued liabilitesounting to $837 million in
first half of 2016, compared to $546 million in the first
2015

CAPITAL STRUCTURE

A Net debt, excluding tower obligations, at the end of the
second quarter of 2016 was $21.894 billion.

A Total debt, excluding tower obligations, at the end of the
second quarter of 2016 was $27.432 billion and was
compised of shagrm debt of $258lion, lonterm debt to
affiliates of $9®@bilion, and lorgrm debt of $21.59xkion.

A The ratio of net debt, excluding tower obligations, to
Adjusted EBITDA for the trailing last twelve month (“LTM”)
period was 2.3x a the end of the second quarter of 201¢
compared to 2.3x at the end of the first quartendf204
at the end of the second quarter of 2015

A The Company’s cash position remains strong with $5.538
billion in cash and cash equivalents at the end of the second
quarter of 2016. The cash and skenin investments balan
decreased in the seapnaite of 2016 compared to the fi
quarter of 20p@8imarily due to the Company making a
refundabldepsit of $2.203 billtora third party in
connection thia potential agsetchase

A On April, 2016, Wobile issued $1.0 billion of 6% Senic
Notes due 2024 in a registered public offering.

A On April®, 2016,Mobile entered into a purchase agre:
with Deutsche Telekom AC
TMobilemay, at its opti@sue and sell to Deutsche Tele
up to $1.35 billioh60000% Senior Notes due 2024.



A On April 29016, Mobile and certain of its affiliates, as
guarantors, entered into another purchase agreement
Deutsche Telekom, under wiMdbilemay, at its option,
issue and sell to Deutsche Telekom up to an addition:
million of 6.000% Senior Nte024.

A TMobile expects to use the net proceeds from these «
for the purchase of spedto@msesor if not used for
spectrum purchases, refinancing of existing debt, or g
corporate purposes.

]
GUIDANCE

2016 Guidance Outlook A TMobile expects to diiwvther customer momentum whil

delivering strong growth in Adjusted EBITDA and free

in 2016.

Branded Postpaid Net Adds (in millions)  2.4-3.4 3.2-3.6 34-38 A Branded postpaid net customer additions for full-year 2016
are now expected to be between 3.4 and 3.8 million, an
increase from the previous guidageeofe3.2 to 3.6 millic

A For full-year 2016, T-Mobile now expects Adjusted EBITDA to
be in the range of $9.8 to $10.1 billion, narrowinthe previou:
guidance range of $9.7 to $10.2. Bitisguidance includ
the aggregate impfaain leasirand D& Stashow
expected to bpproximately 8@ $1.0 billioand the
spectrum gain of $0.6 billion recognized in the first qu
2016

Original

Adjusted EBITDA ($ in billions) $9.1-$9.7 $9.7-$10.2 $9.8-$10.1

Cash Capex ($ in billions) $4.5-$4.8 Unchanged Unchanged

A Cash capital expenditures for full-year 2016 are expected to
be in the range of $4.5 to $4.8 billion, unchangetbin
previous guidance.

-]
UPCOMING EVE NﬂTISates and attendance tentative)

A Oppenheimer 19th Annual Technology, Internet & Communications Conference, August-80, 2016, Boston, MA
A Goldman Sachs 25th Annual Communacopia Conference, September 822,2016, New York, NY
A Deutsche Bank Leveraged Finance Conference, September &, 2016, Scottsdale, AZ

]
CONTACT INFORMATION
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TMobile US, Inc. Ben Barretien.barrett@ipbile.com
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Cristal Dunkirjstal.dunkingbbile.com
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T-Mobile US, Inc.
Condensed Consolidated Balance Sheets
(Unaudited)

R June 30, December 31,
(in millions, except share and per share amounts) 2016 2015

Assets
Current assets
Cash and cash equivalents $ 553t $ 4,58
Shortterm investments o] 2,99¢
Accountsreceivable, net of allowances of $125 and $116 1,86¢ 1,78¢
Equipment installment plan receivables, net 1,831 2,37¢
Accounts receivable from affiliates 39 36
Inventories 1,38¢ 1,29t
Asset purchase deposit 2,20 o)
Other current assets 1,41¢ 1,81
Total current assets 14,28( 14,89(
Property and equipment, net 20,57( 20,00(
Goodwill 1,68 1,68:¢
Spectrum licenses 25,53¢ 23,95¢
Other intangible assets, net 48€ 594
Equipment installment plan receivables due afteryeae, net 831 847
Other assets 582 444
Total assets $ 63,96¢ $ 62,41:

Liabilities and Stockholders' Equity
Current liabilities

Accounts payable and accrued liabilities $ 6,98t $ 8,08¢
Payables to affiliates 20z 13t
Shorttermdebt 25¢ 182
Deferred revenue 93¢ 717
Other current liabilities 37C 41C
Total current liabilities 8,75 9,52¢
Long-term debt 21,57¢ 20,46
Longterm debt to affiliates 5,60( 5,60(
Tower obligations 2,63¢ 2,65¢
Deferred tadiabilities 4,427 4,061
Deferred rent expense 2,54¢ 2,481
Other longterm liabilities 1,03¢ 1,067
Total longterm liabilities 37,82: 36,32¢

Commitments and contingencies
Stockholders' equity

5.50% Mandatory Convertible Preferr8tbck Series A, par value $0.00001 per share, 100,000,000 shai
authorized; 20,000,000 and 20,000,000 shares issued and outstanding; $1,000 and $1,000 aggregate

value d 8
Common Stock, par value $0.00001 per share, 1,000,000,000 ahtreszed; 824,116,744 and 819,773,
shares issued, 822,704,856 and 818,391,219 shares outstanding 0 0
Additional paidin capital 38,76! 38,66¢
Treasury stock, at cost, 1,411,888 and 1,382,505 shares issued 1) o]
Accumulated othecomprehensive loss 1) [€D)]
Accumulated deficit (21,36¢) (22,109
Total stockholders' equity 17,39¢ 16,557
Total liabilities and stockholders' equity $ 63,96¢ $ 62,41:
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T-Mobile US, Inc.
Condensed Consolidated Statements of Comprehensive Income
(Unaudited)

Three Months Ended Six Months Ended June 30,

June 30, March 31, June 30,
(in millions, except share and per share amounts) 2016 2016 2015 2015
Revenues
Branded postpaid revenues $ 4,50¢ $ 4,30z $ 4,078 $ 8,811 $ 7,84¢
Branded prepaid revenues 2,11¢ 2,02t 1,861 4,144 3,70:
Wholesale revenues 207 20C 164 407 32z
Roaming and other service revenues 58 51 44 104 8%
Total service revenues 6,88¢ 6,57¢ 6,14« 13,46¢ 11,96:
Equipment revenues 2,18¢ 1,851 1,91t 4,03¢ 3,76¢€
Other revenues 14¢€ 17C 12C 31€ 22¢
Total revenues 9,22 8,59¢ 8,17¢ 17,82: 15,95}
Operating expenses
Cost of services, exclusive of depreciation and amortization shown
separately below 1,42¢ 1,421 1,391 2,85( 2,792
Cost of equipment sales 2,61¢ 2,374 2,661 4,99: 5,34(
Selling, general and administrative 2,77 2,74¢ 2,43¢ 51524l 4,81(
Depreciation and amortization 1,57¢ 1,552 1,07t 3,127 2,16z
Cost of MetroPCS business combination 59 26 34 95 162
Gains on disposal of spectrum licenses o] (63€) (23) (63€) (23)
Total operating expenses 8,45¢ 7,49¢ 7,58: 15,95( 15,24:
Operating income 76¢€ 1,10:% 597 1,871 714
Other income (expense)
Interest expense (36€) (339 (257) (707) (51¢)
Interest expense to affiliates (93) (79) (92) 172) (15€)
Interest income 68 68 114 13€ 22¢
Other income (expense), net 3 2 1 5) )
Total other expense, net (396) (352) (2349) (748) (455)
Income before income taxes 372 73] 36° il il2% 25¢
Income tax (expense) benefit (147) (272) 2 (419 39
Net income 22F 47¢ 361 704 29¢
Dividends on preferred stock ()] (14) (14) (28) (28)
Net income attributable to common stockholders $ 211 $ 468 $ 347 % 67€¢ $ 27C
Net income $ 22 % 47¢ $ 361 $ 704 $ 29¢
Other comprehensivegain (los9, net of tax
Unrealized gain (loss) on availakfier-sale securities, net of tax effect
$2, ($2), $0, $0 andi0 8 3) 0 o) d
Other comprehensive income (loss) 3 (3) o] 0 4
Total comprehensive income $ 228 % 47¢ $ 361 $ 704 $ 29¢
Earnings per share
Basic $ 0.2¢ $ 057 $ 04: $ 0.8z $ 0.8
Diluted $ 028 $ 0.5¢ $ 04z $ 081 $ 0.3¢
Weighted average shares outstanding
Basic 822,434,49  819,431,76  811,605,03  820,933,12 810,113,56
Diluted 829,752,95  859,382,82  821,122,53  829,662,05  819,548,53

19



T-Mobile US, Inc.
Condensed Consolidated Statements of Cash Flows
(Unaudited)

Three Months Ended Six Months Ended June 30,

June 30, March 31, June 30,
(in millions) 2016 2016 2015 2016 2015

Operating activities

Net income $ 22 % 47¢ $ 361 $ 704 $ 29¢
Adjustments to reconcile net income to net cash provided by operati
activities
Depreciation and amortization 1,57¢ 1,552 1,07t 3,127 2,162
Stockbased compensation expense 6C 57 56 112 111
Deferred income tax expense (benefit) 14C 264 2) 404 (52)
Bad debt expense 11¢ 121 10€ 24C 212
Losses from sales of receivables 4€ 52 48 98 113
Deferred rent expense 33 32 47 65 88
Gains on disposal of spectrum licenses o] (63€) (23) (63€) (23)
Changes in operating assets and liabilities
Accounts receivable (20%) (202) 62 (307) (20¢)
Equipment installment plareceivables 34z 10¢ (350 452 (579
Inventories 3 (801) 87 (79¢) (58)
Deferred purchase price from sales of receivables (204 21 a7) (18%) (12)
Other current and lontgrm assets (56) 18t 35 12¢ 12€
Accounts payable and accrued liabilities (345 (492) (15%) (837) (54€)
Other current and longerm liabilities (74) 28¢ (182 214 (90)
Other, net 8 1 9 9 8
Net cash provided by operating activities 1,76¢ 1,02t 1,161 2,79: 1,65(

Investing activities

Purchases of property and equipment (2,349 (1,339 (1,199 (2,689 (2,179

Purchases of spectrum licenses and other intangible assets, includi

deposits (2,24%) (599 (14¢) (2,839 (1,849

Sales of shorterm investments 2,92t e o} 2,99¢ 0

Other, net 4 (6) 2 2 (12
Net ash used in investing activities (667) (1,860) (1,337 (2,527 (4,029

Financing activities

Proceeds from issuance of letegm debt 997 o] o] 997 o]
Repayments of capital lease obligations (43 (3€) (6) (79) (13
Repayments of sheterm debt for purchases of inventory, property ar
equipment, net (250 o] (185) (150 (24¢)
Repayments of lonterm debt 5) 5) o] (10) o]
Tax withholdings on sha#ieased awards 3 (4€) (70) (49) (98)
Dividends on preferred stock (14) (14) (14) (28) (28)
Other, net 8 1 61 9 91
Net cash provided by (used in) financing activities 79C (200 (219 69C (299
Change in cash and cash equivalents 1,891 (935) (390 95€ (2,679

Cash and cash equivalents
Beginning of period 3,64 4,58: 3,03 4,582 B2l
End of period $ 553t $ 3647 $ 2,64z $ 553t $ 2,642
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T-Mobile US, Inc. Supplementary Operating and Financial Data

Six Months Ended
Quarter June 30
(in thousands) Q1 2015 Q2 2015 Q3 2015 Q4 2015 Q1 2016 Q22016 2015 2016

Customers, end of period

Branded postpaid phone customers 26,83¢ 27,59¢ 28,43¢ 29,35¢ 30,23: 30,87¢ 27,59t 30,87¢
Branded postpaid mobile broadband custom 1,47 1,72% 1,96t 2,34( 2,50¢ 2,74¢ 1,72¢ 2,74¢
Total branded postpaid customers 28,31( 29,31¢ 30,40: 31,69t 32,73t 33,62¢ 29,31¢ 33,62¢
Branded prepaid customers 16,38¢ 16,56 17,16: 17,63: 18,43¢ 18,91« 16,56 18,91«
Total branded customers 44,69¢ 45,88 47,56 49,32¢ 51,17« 52,54( 45,88¢ 52,54(
Wholesale customers 42,13 13,02: 13,65¢ 13,95¢ 14,32¢ 14,84« 13,02: 14,84«
Total customers, end of period 56,83¢ 58,90¢ 61,22( 63,28. 65,500 67,38 58,90¢ 67,38¢

Six Months Ended
Quarter June 30
(in thousands) Q1 2015 Q22015 § Q32015 Q4 2015 Q1 2016 Q22016 2015 2016

Net customer additions

Branded postpaid phone customers 991 76( 84z 917 877 64€ 1,751 1,52¢
Branded postpaid mobile broadband custom 134 24¢ 242 ele 164 244 382 40¢
Total branded postpaid customers 1,12¢ 1,00¢ 1,08t 1,292 1,041 89( 2,13: 1,931
Branded prepaid customers e 17¢ 59¢ 46¢ 807 47€ 251 1,28t
Total branded customers 1,19¢ 1,18¢ 1,68( 1,761 1,84¢ 1,36¢ 2,38¢ 3,21«
Wholesale customers 62( 88¢ 63z 301 & BillE 1,50¢ 88¢
Total net customer additions 1,81¢ 2,072 2,31z 2,06z 2,221 1,881 3,89( 4,10z

June 30

Branded postpaid phone churn 1.3(% 1.32% 1.4€% 1.4€% 1.3:% 1.27% 1.31% 1.3(%
Branded prepaid churn 4.62% 4.9:% 4.0¢% 4.2(% 3.8% 3.91% 4.7¢% 3.8t%
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T-Mobile US, Inc. Supplementary Operating and Financial Data (continued)

Six Months Ended

Financial Metrics

Service revenues (in millions) $5,819 $6,144 $6,302 $6,556 $6,578 $6,888 $11,963 $13,466
Total revenues (in millions) $7,778 $8,179 $7,849 $8,247 $8,599 $9,222 $15,957 $17,821
Adjusted EBITDA (in millions) $1,388 $1,817 $1,908 $2,280 $2,749 $2,464 $3,205 $5,213
Adjusted EBITDA margin 24% 30% 30% 35% 42% 36% 27% 39%
Net income (loss) (in millions) $(63) $361 $138 $297 $479 $225 $298 $704
Cash = ty & Equi t (i

miﬁoncsa)‘pex roperty & Equipment (in $982 $1,191 $1,120 $1,431 $1,335 $1,349 $2,173 $2,684
Free Cash Flow (in millions) $(493) $(30) $411 $802 $(310) $419 $(523) $109
Adjusted Free Cash Flow (in millions) $(422) $73 $487 $897 $(247) $485 $(349) $238

Revenue Metrics

Branded postpaid phone ARPU $46.43 $48.19 $47.99 $48.05 $46.21 $47.11 $47.33 $46.67
Branded postpaid ABPU $60.94 $63.29 $62.96 $63.74 $61.90 $62.59 $62.14 $62.25
Branded prepaid ARPU $37.81 $37.83 $37.46 $37.63 $37.58 $37.86 $37.82 $37.72

ira”deddp;’smaid accounts, end of period (ir - 17 g31 12,061 12,250 12,456 12,639 12,753 12,061 12,753
thousands

Branded postpaid customers per account 2.39 2.43 2.48 2.54 2.59 2.64 2.43 2.64
Device Sales and Leased Devices
Smartphone units (in millions) 8.0 7.4 8.1 10.0 8.8 8.1 15.4 16.9

Branded postpaid handset upgrade rate 8% 9% 9% 10% 7% 6% 17% 13%

Device Financing

EIP financed (in millions) $1,483 $1,697 $1,107 $926 $1,246 $1,562 $3,180 $2,808
EIP billings (in millions) $1,292 $1,393 $1,409 $1,400 $1,324 $1,344 $2,685 $2,668
EIP receivables, net (in millions) $4,842 $5,114 $4,771 $3,225 $3,053 $2,662 $5,114 $2,662
Lease revenues (in millions) $0 $0 $30 $194 $342 $367 $0 $709
Leased devices transferred from inventory tc

property and equipment, net of returns (in $0 $0 $822 $1,463 $653 $52 $0 $705
millions)

Customer Quality
EIP receivables classified as prime 52% 52% 52% 48% 47% 42% 52% 42%

Total bad debt expense and losses from sale $169 $156 $198 $228 $173 $165 $325 $338
receivables (in millions)
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T-Mobile US, Inc.
Reconciliation of Non-GAAP Financial Measures to GAAP Financial Measures
(Unaudited)

This Investor Factbook includes non-GAAP financial measures. The non-GAAP financial measures should be
considered in addition to, but not as a substitute for, the information provided in accordance with GAAP.
Reconciliations for the non-GAAP financial measures to the most directly comparable GAAP financial measures are
provided below. As T-Mobile does not or cannot predict or forecast certain of the expenses which are excluded
from Adjusted EBITDA, but which would be required for the presentation of projected net income, T-Mobile does not
provide projected net income or reconciliations to GAAP in the forward-looking financial measures.

Adjusted EBITDA is reconciled to net income (loss) as follows:

Six Months Ended

Quarter June 30
(in milions)
Net incomeg(loss) $ 63 $ 361 $ 13¢ $ 297 $ 47¢ $ 22t $ 29¢ $ 704
Adjustments:
Interest expense 261 257 262 30& 33¢ 36¢ 51¢ 707
Interest expense to affiliates 64 92 121 134 7¢ 93 15€ 17z
Interest income (112 (114 (209 (85) (68) (68) (22¢) (13€)
Other expense (income), net 8 (0] 1 3 2 3 7 5
Income tax expense (benefit) (41) 2 10C 184 27z 147 39 41¢
Operating income 117 597 513 83¢ 1,10:¢ 76¢ 714 1,871
Depreciation and amortization 1,081 1,07t 1,157 1,36¢ 8557 il f57 2,162 3,127
Cost of MetroPCS business combination 12¢ 34 19z 21 3€ 59 162 95
Stockbased compensatich 56 71 43 52 52 61 127 114
Other, net o] 40 2 o] 5 1 4c 6
Adjusted EBITDA $ 1,38t $ 1,817 $ 1,90¢ $ 2280 $ 2,74¢ $ 246¢ $ 3208 $ 521¢

(1) Stock-based compensation includes payroll tax impacts and may not agree to stock-based compensation expense in the condensed
consolidated financial statements.
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T-Mobile US, Inc.
Reconciliation of Non-GAAP Financial Measures to GAAP Financial Measures (continued)
(Unaudited)

The following tables illustrate the calculation of ARPU and ABPU and reconcile these measures to the related
service revenues, which we consider to be the most directly comparable GAAP financial measure to ARPU and
ABPU:

Six Months Ended
June 30,

(in millions, except average number of
customers, ARPU andABPU) Q Q2 20 Q42015 f Q1 Q2 201 2015 20

Calculation of Branded Postpaid Phone
ARPU

Branded postpaid service revenues $ 3774 $ 407t $ 4197 $ 4331 $ 430: $ 450¢ $ 7,84¢ $ 8,811
Less: Branded postpaid mobile broadband
EVETES (209) (13%) (165) 79 (182) (293) (244 (375)

Branded postpaid phone service revenue$  3,66¢ $ 394( $ 4,032 $ 4,158 $ 412( $ 431¢ $ 7,608 $  8,43¢

Divided by: Average number of branded
postpaid phone customers thousands) and
number of months in period 26,313 27,250 28,003 28,849 29,720 30,537 26,781 30,128

Brandedpostpaid phone ARPU $ 46.4: $ 48.1¢ $ 47.9¢ $ 48.08 $ 46.21 $ 4711 $ 4737 $ 46.67

Calculation of Branded Postpaid ABPU

Branded postpaid service revenues $ 377+ $ 407t $ 4197 $ 4331 $ 4302 $ 450¢ $ 784¢ $ 8811
EIP billings 1,29: 1,39¢ 1,40¢ 1,40( 1,32¢ 1,34¢ 2,68t 2,66¢
Lease revenues o] 6] 30 194 34z 367 o] 70¢

Total billings for branded postpaid
customers $ 5,06¢ $ 5,46¢ $ 5,63¢ $ 5931 $ 5,96¢ $ 6,22( $ 10,53« $ 12,18t

Divided by: Average number of branded
postpaid customers (in theands) and number
of months in period 27,717 28,797 29,838 31,013 32,140 33,125 28,257 32,633

Branded postpaid ABPU $ 60.9. $ 63.2¢ $ 62.9¢ $ 63.7¢ $ 61.9C $ 62.5¢ $ 62.1¢ $ 62.2¢

Calculation of Branded Prepaid ARPU
Branded prepaid service revenues $ 184: $ 1,861 $ 189 $ 195¢ $ 2,028 $ 211¢ $ 3,70 $ 4,14

Divided by: Average number of branded
prepaid customers (in thousands) and numb
months in period 16,23¢ 16,39¢ 16,85! 17,33( 17,96: 18,66: 16,317 18,31.

Branded prepaid ARPU $ 378 $ 378 $ 3746 $ 376 $ 3758 $ 378 $ 378 $ 37.7:
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T-Mobile US, Inc.
Reconciliation of Non-GAAP Financial Measures to GAAP Financial Measures (continued)
(Unaudited)

Net debt (excluding Tower Obligations) to last twelve months adjusted EBITDA ratio is calculated as follows:

Mar 31, Jun 30, Sep 30, Dec 31, Mar 31, Jun 30,
(in millions, except net debt ratio) 2015 2015 2015 2015 2016 2016
36&

Shortterm debt 467 114 $ 182

Long-term debt to affiliates 5,60( 5,60( 5,60( 5,60( 5,60( 5,60(

Long-term debt? 16,24¢ 16,37 16,43( 20,46: 20,50¢ 21,57«

Less: Cash and cash equivalents (3,037 (2,6472) (2,637) (4,582) (3,64%) (5,53¢)

Less: Shorterm investments o} o] 0 (2,99¢) (2,925 o)
Net Debt (excluding Tower Obligations) $ 19,28: $ 19,717 $ 19,51 $ 18,66: $ 19,89¢ $ 21,89«

Divided by: Last twelve months Adjusted EBITD/$ 5,93t $ 6,302 $ 6,86¢ $ 7,39 $ 8,75¢ $ 9,401

Net Debt (excluding Tower Obligations) to La

Twelve Months Adiusted EBITDA Ratio 82 81 2€ 25 25 2<

(1) Long-term debt as of March 31, 2015 through December 31, 2015 has been restated for the adoption of Accounting Standards Update
201503, “Simplifying tDedtPlessemnhatti €C\osds” in the first quarter of
Obligations) to Last Twelve Months Adjusted EBITDA Ratio was not significant.

Free cash flow and adjusted free cash flow are calculated as follows:

Six Months Ended
June 30,
(in millions) | 2015 |

Net cash provided by operating activites  $ 48¢ $ 1,161 $ 1531 $ 223 $ 1,02t $ 1,766 $ 165 $ 2,79¢

Cash purchases of property and equipment (982) (1,19)) (1,120 (1,43) (1,339 (1,349 (2,179 (2,689
Free Cash Flow (493) (30 411 802 (310 41¢ (5729) 10¢

MetroPCS ®MA network decommissioning

payments 71 10z 76 95 63 6€ 174 12¢
Adjusted Free Cash Flow $ (422) $ 73 $ 487 $ 897 $ (247) $ 48t $ (349 $ 23¢
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Definitions of Terms

Operating and financial measures are utilized by T-Mobile's management to evaluate its operating performance and, in certain cases, its ability to
meet liquidity requirements. Although companies in the wireless industry may not define measures in precisely the same way, T-Mobile believes
the measures facilitate key operating performance comparisons with other companies in the wireless industry to provide management, investors
and analysts with useful information to assess and evaluate past performance and assist in forecasting future performance.

1. Customer - SIM card with a unique T-Mobile mobile identity number which generates revenue. Branded customers generally include
customers that are qualified either for postpaid service, where they generally pay after incurring service, or prepaid service, where they
generally pay in advance. Wholesale customers include Machine-to-Machine (M2M) and Mobile Virtual Network Operator (MVNO) customers
that operate on T-Mobile's network, but are managed by wholesale partners.

2. Churn - Number of customers whose service was disconnected as a percentage of the average number of customers during the specified
period. The number of customers whose service was disconnected is presented net of customers that subsequently have their service
restored within a certain period of time.

3. Customers per account - The number of branded postpaid customers as of the end of the period divided by the number of branded postpaid
accounts as of the end of the period. An account may include branded postpaid phone and mobile broadband customers.

4. Average Revenue Per User (ARPU) - Average monthly service revenue earned from customers. Service revenues for the specified period
divided by the average customers during the period, further divided by the number of months in the period.

Branded postpaid phone ARPU excludes mobile broadband customers and related revenues.

Average Billings per User (ABPU) - Average monthly branded postpaid service revenue earned from customers plus monthly EIP billings and
lease revenues divided by the average branded postpaid customers during the period, further divided by the number of months in the period.
T-Mobile believes branded postpaid ABPU is indicative of estimated cash collections, including device financing payments, from T-Mobile's
customers each month.

Service revenues - Branded postpaid, including handset insurance, branded prepaid, wholesale, and roaming and other service revenues.

5. Cost of services - Costs directly attributable to providing wireless service through the operation of T-Mobile's network, including direct switch
and cell site costs, such as rent, network access and transport costs, utilities, maintenance, associated labor costs, long distance costs,
regulatory program costs, roaming fees paid to other carriers and data content costs.

Cost of equipment sales - Costs of devices and accessories sold to customers and dealers, device costs to fulfill insurance and warranty
claims, write-downs of inventory related to shrinkage and obsolescence, and shipping and handling costs.

Selling, general and administrative expenses - Costs not directly attributable to providing wireless service for the operation of sales, customer
care and corporate activities. These include commissions paid to dealers and retail employees for activations and upgrades, labor and
facilities costs associated with retail sales force and administrative space, marketing and promotional costs, customer support and billing, bad
debt expense and administrative support activities.

6. Adjusted EBITDA - Earnings before interest expense (net of interest income), tax, depreciation, amortization, stock-based compensation and
expenses not reflective of T-Mobile's ongoing operating performance. Adjusted EBITDA margin represents Adjusted EBITDA divided by
service revenues. Adjusted EBITDA is a non-GAAP financial measure utilized by T-Mobile's management to monitor the financial
performance of its operations. T-Mobile uses Adjusted EBITDA internally as a metric to evaluate and compensate its personnel and
management for their performance, and as a benchmark to evaluate T-Mobile's operating performance in comparison to its competitors.
Management believes analysts and investors use Adjusted EBITDA as a supplemental measure to evaluate overall operating performance
and facilitate comparisons with other wireless communications companies because it is more indicative of T-Mobile's ongoing performance
and trends by excluding certain expenses which are either nonrecurring or may not be indicative of T-Mobile's directly controllable operating
results. Adjusted EBITDA has limitations as an analytical tool and should not be considered in isolation or as a substitute for income from
operations, net income or any other measure of financial performance reported in accordance with GAAP. The reconciliation of Adjusted
EBITDA to net income (loss) is detailed in the Reconciliation of Non-GAAP Financial Measures to GAAP Financial Measures schedule.

7. Cash capital expenditures - Amounts paid for construction and the purchase of property and equipment.

8. Smartphones - UMTS/HSPA/HSPA+ 21/HSPA+ 42/4G LTE enabled converged devices, which integrate voice and data services.
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Definitions of Terms (continued)

9. Free Cash Flow - Net cash provided by operating activities less cash capital expenditures for property and equipment. Free Cash Flow is
utilized by T-Mobile's management, investors, and analysts to evaluate cash available to pay debt and provide further investment in the
business. The reconciliation of Free Cash Flow to net cash provided by operating activities is detailed in the Reconciliation of Non-GAAP
Financial Measures to GAAP Financial Measures schedule.

10. Adjusted Free Cash Flow - Free Cash Flow excluding decommissioning payments related to the shutdown of the CDMA portion of the
MetroPCS network.

11. Net debt - Short-term debt, long-term debt to affiliates, and long-term debt (excluding tower obligations), less cash and cash equivalents and
short-term investments.
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Forward-Looking Statements

This Investor Factbook includes "forward-looking statements" within the meaning of the U.S. federal securities laws. Any statements made herein
that are not statements of historical fact, including statements about T-Mobile US, Inc.'s plans, outlook, beliefs, opinion, projections, guidance,
strategy, expected network modernization and other advancements, are forward-looking statements. Generally, forward-looking statements may
be identified by words such as "
"forecast," and other similar expressions. The forward-looking statements speak only as of the date made, are based on current assumptions
and expectations, and involve a number of risks and uncertainties. Important factors that could affect future results and cause those results to
differ materially from those expressed in the forward-looking statements include, among others, the following: our ability to compete in the highly
competitive U.S. wireless telecommunications industry; adverse conditions in the U.S. and international economies and markets; significant
capital commitments and the capital expenditures required to effect our business plan; our ability to adapt to future changes in technology,
enhance existing offerings, and introduce new offerings to address customers' changing demands; changes in legal and regulatory requirements,
including any change or increase in restrictions on our ability to operate our network; our ability to successfully maintain and improve our
network, and the possibility of incurring additional costs in doing so; major equipment failures; severe weather conditions or other force majeure
events; and other risks described in our filings with the Securities and Exchange Commission, including those described in our most recently filed
Annual Report on Form 10-K. You should not place undue reliance on these forward-looking statements. We do not undertake to update
forward-looking statements, whether as a result of new information, future events or otherwise, except as required by law.

About T-Mobile US, Inc.

As America's Un-carrier, T-Mobile US, Inc. (NASDAQ: TMUS) is redefining the way consumers and businesses buy wireless services through
leading product and service innovation. The Company's advanced nationwide 4G LTE network delivers outstanding wireless experiences to 67.4
million customers who are unwilling to compromise on quality and value. Based in Bellevue, Washington, T-Mobile US provides services through
its subsidiaries and operates its flagship brands, T-Mobile and MetroPCS. For more information, please visit http://www.T-Mobile.com or join the
conversation on Twitter using $TMUS.
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